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THE 2022 - ANAHEIM

LANDSCAPE

SIGN « BUILD « MAINTAIN « SUPPLY EXPO

ANAHEIM

NOVEM BER 16™ & 17™.§

The Two-Day Landscape

Educational Conference & Trade Show

- The West's Largest
Landscaping Conference

- Over 3,000
Industry Professionals Gather

« Over 3 Acres of Exhibits
- 50+ Educational Sessions
- Thousands of Products

Overnight Conference Packages Available
Earn up to 9 CEUs  Stay at Anaheim’s Majestic Garden Hotel
* Unlimited Seminar Attendance * Unlimited Two-Day Exhibit Hall
Admission * Industry Reception and Drink Tickets * Lunch Tickets
Both Days * Special Give Aways and More.. ..
Sign Up Now For Only $395 and save $100!
Sign up Today at TheLandscapeExpo.com or Call 714-979-5276 x144
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Coming Events, Contact Numbers ¢& More

CLCA

\Z

Francisco Salazar

Groundcare Landscape Company

888-255-5755
818-970-7592 cell

francisco@groundcarelc.com

San Fernando Valley Chapter
2022 Board of Directors

CHAIRMAN OF THE BOARD
Luis Casas
Legacy Tree Care
818-618-7703
luiscasas@legacytreecare.net

VICE PRESIDENT MEMBERSHIP
Steven Kinzler
S K Landscape Design, Inc.
818-345-0492 office
818-345-0494 fax
818-266-3828 cell
skinzler@sklandscape.com
VICE PRESIDENT PROGRAMS
Josh Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
661-212-0595
joshuae@slmlandscape.com
SECRETARY
Natalie Balyasny
Landscape Contractors
Insurance Services, Inc.
(818) 426-0521
nbalyasny@Icisinc.com
TREASURER
Mickey Strauss
MSM Landscape Services, Inc.
818-402-4500
818-361-1788 fax
mickey@msmlandscape.net

WEBSITE AND SOCIAL MEDIA

BOARD OF DIRECTORS
RichAngelo
StayGreen, Inc.
800-741-9150
rangelo@staygreen.com

Nelson Colvin
Life Member
818-400-9674
nellie830@aol.com

Rene Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
805-823-5603 cell

remeterio@slmlandscape.com

AMO REP
Tom Lucas
Performance Nursery — Somis
(310) 925-8075

tom@performancenursery.com

CHAPTER EXECUTIVE SECRETARY
Jan Veis
818-772-7233
sfvclca@gmail.com

AUXILIARY PRESIDENT
Cindy Strauss
818-341-2239 Home

Bf°€;gé‘axi“ef 818-620-3540 Cell
949.466-1222 cindystrauss@hotmail.com
eyescapes@yahoo.com
www.clcasfv.org

VALLEYSCAPE PUBLISHER
John Hernandez
626-715-1757
18466 Dragonera Drive
Rowland Heights, CA 91748
eldoradowriters@gmail.com

FAX 866-591-5093

ASSOCIATE EDITOR/
ART DIRECTOR
Jerry Robin

J. Robin & Associates
Graphic Design
626-644-4239

jrobinps2@gmail.com

STATE AND LOCAL EVENTS

Don’t miss any of these very important events!
Subject to Change — Check with Chapter Office First

WATCH FOR LAST-MINUTE CHANGES DUE TO COVID-19

Sept. 8  SFV Board Meeting 10 a.m. via Zoom

16  Channel Islands Chapter & Friends Deep Sea
Fishing Trip, Hook’s Landing, Oxnard, 5 a.m.

19 SEV Golf Tournament, Tierra Rejada Golf Club,

Moorpark.

Oct. 20 SFV Auxiliary Education Scholarship Auction,
Mandarin King Restaurant, 17092 Devonshire St.,
Northridge; (818) 366-8999

Oct. CI Supplier Summit, SiteOne Carpinteria TBD

Nov. 9-12 CLCA Convention, Hyatt Regency Resort and Spa,
Indian Wells, CA

Dec. 10 Holiday Parcy TBD

WHOLESALE NURSERY
GROWING GROUNDS

Phone (818) 348-9266
Fax (818) 348-7699

Creen Thumb

NANCY BERGQUIST

plantorders@gtgrowinggrounds.com

twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

7659 TOPANGACYN. BLVD.
CANOGA PARK, CA 91303

SFV Nominations
Committee Open to

2023 Chapter Board
Office Seekers

¢ Ballots to be Sent in Late September

he SFV Nominations Committee has begun to consider

potential Chapter Officers for the 2023 CLCA year. The
committee will develop a slate of candidates it will send out
to Chapter members via Constant Contact in late September
as part of the elections process.

There are vacancies on the current Board for officers
and committee chairs. SFV members who wish to run for
a Chapter office should contact President Francisco Salazar
at (818) 970-7593 or francisco@groundcarelc.com. Do this
ASAP to ensure that your name will be on the ballot.

The results of the election will be announced at the SFV
Auxiliary Scholarship Auction October 20. Traditionally,
the Associate Members present at that meeting will elect the
Chapter’s Associate Member Representative for next year.

SFV CLCA Valleyscape August 2022




President’s Message

We’re Busy as Ever and Still Going Strong

Hello fellow San Fernando Valley CLCA before the end of September. So, if you would like to run for one
members. We are all ready for our SFV of our board positions, call or email me and I will pass the informa-
Golf Tournament on September 19. If you tion to our Nominations Committee at our next meeting. This will
have not registered, please do so as soon as pos- ensure that your name will be on the ballot. Remember, there is no
sible. Like last year it will greater feeling than to give back to your commu-
FRANCISCO be held at Tierra Rejada nity of like-minded people.
SALAZAR Golf Club in Moorpark. We are dll reudy for our Election results will be announced at the SFV

SFV Chapter But this time it will feature
President a shotgun start to ensure SFV GO" Tournumeni on

Groundeare we all meet at the end for a

Landscape Co. lunch and raffle with all the Sepiember 19. " you huve that meeting will elect the Chapter’s Associate

Member Representative for next year.
Sponsors and golfers. So, b y

get your clubs ready and we will see you there.

Auxiliary Scholarship Auction October 20.
Traditionally, the Associate Members present at

not reg|S|'ered, pleuse do On a final note, thank you to the Golf
SO (S SOON s POSSible. Tournament Committee for all their hard

work on this year’s event. Thank you for all the
Sponsors. If you would like to become a Golf
Tournament Sponsor, there is still a little time.
Contact me and we'll get you signed up.

We are now in August, so let’s continue pushing
with everything to finish strong. Let’s not forget  m——
we still have our yearly CLCA Convention in

Indian Wells at the Hyatt Regency Resort and Spa. The Convention
will be held November 9-12, so plan ahead, mark it down in your
calendars, and make it a family mini vacation. Thank you all! — Francisco

I would also like to send out an invitation to all our members to join
our Board of Directors next year. Ballots will be sent out digitally

SUPPORT OUR ADVERTISERS!

FOR 36 MONTHS.
0 HASSLE.

ON SELECT NEW CAT® EQUIPMENT’

TOWARDS A
PROTECTION PACKAGE’

CONTACT QUINN FOR MORE DETAILS. 888.987.8466

*Offer valid from July 1, 2022 through December 31, 2022 on select new Cat machines sold by Quinn
Company. Offer may change without prior notice and cannot be combined with any other offers.

\.ug‘“ =t | | Additional terms and conditions may apply. Contact Quinn Company for details.
§4 " LETS DO THE WORK ! i

Santa Barbara Sales Ventura Sales
Jake Bates Jaime Llamas QU I N N @
)/ (805)245-0639 (805) 856-8926
Jacoh.Bates@quinncompany.com Jaime.Llamas@quinncompany.com QuinnCompany.com
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Join us for a fun-filled day on the links at Tierra Rejada Golf Club in Moorpark!

REGISTER TODAY!

- ——emm SEPTEMBER 19, 2022

Sponsorship Opportunities Available!
Hole Sponsor: $250

Premium Hole Sponsor: $400
Signage at a tee during the tournament + special contest sponsor.

Grand Prize Sponsor: $500

Sponsor for prizes and plaques to tournament winners.

Lunch Ticket Sponsor: $500
Drink Ticket Sponsor: $500




Supplier’s Corner

just got back from a two-week vacation with
my two sons. We fished, we laughed, we

ate great food, and at least one of us may
have even consumed a tequila or two. More
importantly, we got to know one another a
lot better without the distractions of work,
school, and the pressures of daily life get-
ting in the way. But there was a time when

I couldn’t take even a two-day vacation, let
alone at two-week one. That’s because I was
wearing too many hats in my business.

JOSE ROBLES
Owner
Landscape Warehouse

Most small businesspersons — myself included — start out wearing
almost all the hats (serving in multiple positions) in the business.
But as the business grows, hopefully we begin removing some

of those hats and passing those areas of responsibility to trusted
employees and consultants. Yes, I know they may not be able to
work those areas as well as you can — or so you think — but if you
don’t pass some of those hats to others, you will never grow your
business, and you will never be able to take a two-week vacation
away from it either.

One of the most difficult challenges a business owner faces, is
knowing when to let go. This can be especially hard for controlling
types, which many entrepreneurs are. The secret is PLANNING to

In our pursuit of
Quality

we never cut corners.

s

THON SOD

When you want the Best

1-800-532-3489

www.sod.com
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Are You Wearing Too Many Hats? By José Robles, Owner Landscape Warehouse

transfer duties and responsibility from day one. First, you find and
develop a core of key individuals who exhibit good business and
personal qualities — such as honesty, dependability, trustworthiness
— with the aptitude and willingness to do the job. Now, teach them
how to do an aspect of your business, provide them the opportunity
to grow to the next level...then remove that hat from your head and
gingerly place it on their head. Repeat.

The principle works for organizations as well as businesses — that

of the planned passing of responsibility — although it is more dif-
ficult in business because the stakes are higher, and your money is
involved. One way I heard to grow a CLCA chapter is to make the
FIRST responsibility of each board member and committee chair,
that they find their replacement. Once found, they have the rest of the
year to help them learn the position so that they can be ready to step
up when it is their turn. Plus, you have just doubled the size of your
chapter leadership...which will help you accomplish considerably
more throughout the year.

If you implement this strategy — whether in business or in your orga-
nization — you’ll eventually be doing more managing and less of the
other business tasks your staff (or board members) are now handling.
It’s now time to plan your vacation. — José

LANDSCAPE CONTRACTORS
INSURANCE SERVICES, INC.

Member owned. Service focused. .
1835 N. Fine Ave.

Fresno, CA 93727

nbalyasny@Icisinc.com
www.lcisinc.com

NATALIE BALYASNY
ACCOUNT EXECUTIVE,

SOUTHERN CALIFORNIA P (800) 628-8735 Ext. 516
€ (818) 426-0521
CA LIC # 0755906 F (800) 440-2378

Specialized Insurance & Business Services for Members of the Green Industry

Ml%

TYLER SMITH
. Area / Marketing Manager

31011 AGOURA ROAD

WESTLAKE VILLAGE, CA 91361
(805) 498-6744 + (818) 889-2593

FAX: (818) 889-9332 « (805) 499-7948

<o

Suv

WWW SMITHPIPESUPPLY.COM
TYLERSMITH@SMITHPIPESUPPLY.COM
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You must first BE who you really are or wish to be, and work for
years to BECOME that person; then you are driven to DO the
things to earn the money, joy, abundance, and peace of mind. Only
then will you HAVE what you really want.

Did you know that most lottery winners end up broke, divorced,
and miserable within five years? Why is that? It’s because having the
money was simply luck. They didn’t earn what they were given. If
someone hands you a million dollars, you better become a million-
aire fast.

A life of abundance, joy, and peace of mind is what most people
want, but 96% of the population goes about it all wrong. They have
the process backward. They say, “I want to HAVE more things or
more money in order to DO more of what I want so I will BE more
happy.” The way it actually works for the top 4% is the reverse. You
must first BE who you really are or wish to be, and work for years

to BECOME that person; then you are driven to DO the things to
earn the money, joy, abundance, and peace of mind. Only then will
you HAVE what you really want. Moreover, you will keep what you
justly earned.

Think of this process as a triangle. The points are not in conflict
with each other. They all exist simultaneously. They are earned.
Each side supports the other. However, it must begin with BEING
first, then the DOING to earn the HAVING!

We need to connect with our BEING, to help us focus and facilitate
the DOING, to deepen, expand, and align our HAVING.

If you want to BECOME the very best version of yourself, let’s say,
the Top Salesperson in your company, focus first on these short

B-D-H = Being, DOing, HaVing From an article by Mark Matteson, Sparking Success

CELL: 805-260-5794
FAX: 805-934-2223
VM: §00.417.0202
Ext. 5239

RICK SACKS
Territory Manager

EMAIL:
ricksacks@kellogggarden.com

350 W. Sepulveda Blvd.
Carson, CA 90745
800-232-2322
www.KelloggGarden.com

Since 1925

Helping people create beautiful landscapes and gardens.

CDI # 0B64616

R,

Text for a Quote!
562.682.0606

N

LAN DSCAPE RS Proud m:nmc:);e; of CL?A

ADVANTAGE

COMMERCIAL INSURANCE PROGRAM

Endorsed broker
of the HAA

term BECOMING Goals:

BECOME a world-class active listener...an

activity madman or madwoman...someone who
learns how to sell value, not price...a person who
offers a choice of yeses. .. professionally persistent,
keeping strict accounts and staying in touch with

prospects...someone who goes the extra mile ]
MARK

for clients. .. ho reads sales book:
dorilc ien sm sonmeo}rlle V\;t c; Eiea s sales mci):)1 rs MATTESON
aily...someone who attends every seminar... Sparking Success

someone who keeps a journal and asks, “What
did I do well?” and “What are my growth opportunities for the next
call?”...someone who knows how to overcome objections with com-
passion, kindness, and tact.

You may never win the lottery, but you CAN focus on
BECOMING the person who has learned this simple lesson: BE
first, DO second, HAVE third! You’ll be glad you did!

What One Action Will You Take to BECOME who you are des-
tined to be?

“Success comes from knowing that you did your best to become the best

that you are capable of becoming.” — John Wooden, UCLA Coach

Mark Matteson is an inspiring speaker and the author of the inter-
national bestseller Freedom from Fear. His company, Sparking
Success, is located in Edmonds, WA. Phone: (206) 697-0454.

Get the band bak together

Benefit your business by attending your CLCA chapter
activities and state events! Building relationships with
others leads to new opportunities, new friends, and

new connections that can be valuable to your success.

When'’s your next gig?

California
/ Landscape
Contractors
@ Association

clca.org/calendar

SFV CLCA Valleyscape August 2022 7
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Licensing Matters!

Fire Survivors Urged to Hire Licensed Contractors for Rebuilding

* CSLB warns wildfire survivors about the dangers of hiring unlicensed contractors

Wildﬁre survivors should stay alert as they search for contractors
to help them rebuild after the Oak Fire. Unlicensed contrac-
tors often prey on disaster survivors, making them a victim a second
time. After a disaster, the mission of the Contractors State License
Board (CSLB) is to help ensure unlicensed or unscrupulous contraca
tors do not take advantage of survivors.

Homeowners should use the CSLB’s “Find My Licensed
Contractor” feature to identify licensed contractors in their

area. They should always check contractors’ license numbers on

the CSLB website. If you have any concerns regarding the identity
of the person negotiating your home improvement/rebuild contract,
ask to see their CSLB-issued home improvement salesperson and/or
contractors license pocket card. Construction jobs of $500 or more
(labor and/or materials) require a contractor to have a CSLB-issued
state license.

“Disaster survivors take a huge risk when they hire unlicensed con-
tractors,” said CSLB Registrar David Fogt. “Most are not properly
insured and likely don’t have the skills or knowledge to perform the
work.” Sweeps and undercover enforcement operations are already
being planned in the fire-affected areas.

CSLB offers a designated Disaster Help Center section online,
which provides publications that can be downloaded or ordered.
These include “Debris Removal and Construction Scams,” “After
a Disaster, Don’t Get Scammed,” and “What You Should Know
Before Hiring a Contractor.” CSLB’s “Rebuilding After a Natural
Disaster” video and podcast also are available online. In addi-
tion, wildfire survivors can request information by calling CSLB’s
Disaster Hotline, 800-962-1125, staffed Monday through Friday
from 8 a.m. to 5 p.m., or via the automated assistance line, 800-

321-CSLB (2752).

CSLB urges everyone to follow these guidelines before hiring a con-
tractor:

* Don’t rush into repairs or cleanup, no matter how badly they’re
needed.

* Don’tsign over any payment checks from your insurance
company.

* Work with your local building department to make sure you
understand the rebuilding process and take advantage of all
services they can provide.

Continued on page 11

Your Southern California

Sales * Rentals ¢ Parts ¢ Service

Compact Equipment Dealer

a2
B Ry

Call: Chris Chadwick at (805) 207-0632

www.coastlineequipment.com

OXNARD

1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SANTA MARIA

1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

SYLMAR

12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353

COASTLINE
Equipment

JOHN DEERE

8 August 2022 SFV CLCA Valleyscape


http://www.coastlineequipment.com
http://www.cslb.ca.gov/
http://www.cslb.ca.gov/
https://cslb.ca.gov/OnlineServices/CheckLicenseII/ZipCodeSearch.aspx
https://cslb.ca.gov/OnlineServices/CheckLicenseII/ZipCodeSearch.aspx
https://www.cslb.ca.gov/OnlineServices/CheckLicenseII/CheckLicense.aspx
https://www.cslb.ca.gov/disaster

ANGLER SIGN-UP FORM

8t Annual CLCA
Channel Islands Chapter

@eqb Sea (F‘wﬂmy 7’2’7
Friday, September 16, 2022
5a.m.to4 p.m.

New Boat,
New Sportfishing Landing, Hook’s Sportfishing
Same Big Fun! 3550 Harbor Blvd. #115

Join us on Friday, September 16 on the 65-ft. Oxnard, CA 93035
Coroloma Sportfishing vessel for a full day (805) 382-6233
of fishing in the waters around the beautiful
Channel Islands. The Coroloma is based out of
Hook’s Landing in the same general area as our
previous fishing trips, but on the other side of

Thanks to our Sponsors so far:

the harbor. THE 2022 - ANAHELM 6 _ B Landscape
Previous years’ trips have sold out in a matter of LAN D SCAIZIE S|telJne i
days, so don’t be left out. Get your reservations Stronger Together M
in now while there is still plenty of room for you * EL DORADO
and your fishing buddies. ol ey ,:D SKIANDSCATE  im o o o

Fill out the names of the anglers in your party Retawer (5 sxounocure tiHusqvarna
if that has been decided. If not, call John S

Hernandez at (626) 715-1757 and tentatively @ RS Cmsws 4@><S)AESII§CN0R sp J
reserve your spots. Fishing spots are only fully e LIGHTING Inc

secured when payment is received.

Suppliers: bring your favorite contractors For more info on Sponsorship opportunities and henefits:

with you! Fishing is $125 per person. Contact John R. Hernandez, CLCA Channel Islands Treasurer
FISH ON! eldoradowriters@gmail.com or (626) 715-1757
P~ S

Name #1 Company
Phone Email
Name #2 No. of Angler(s) @ $125 $
Name #3 IMPORTANT NOTICE: No ice chests, glass bottles, illegal
Name #4 drugs, firearms, or alcohol may be brought onto the boat.
IF PAYING BY CREDIT CARD: Online Sign-Up and Payment: www.clcachannelislands.org
Name on card Signature
Card # Exp. Date Sec Code
Billing Address (addr, city, state, zip)

Send completed form and check (made payable to California Landscape Contractors Association — Please write
“Channel Islands Fishing Trip” in the Memo line) to: John R. Hernandez, CLCA Channel Islands Chapter Treasurer
18466 Dragonera Drive, Rowland Heights, CA 91748. For more information: (626) 715-1757



Healthy Work Environment

How to Stay Healthy While Running a Business
From an article by Dr. David Minkoff; co-founder of LifeWorks Wellness Center, in allBusiness

n my medical practice, I treat a lot of patients who are in business

for themselves. I can confirm, therefore, that entrepreneurs are
busy people. In fact, at least one survey found they tend to work
63% longer than regular employees.

With all that time put into the job, there’s not a lot left over for
taking care of themselves — especially if they have a family or other
important priorities and obligations.

Entrepreneurship raises

risk for health problems

This is not good, considering

High aleriness
10:00

Highost testosterens secrotion
09:00

Howsl movement likaly 08:30
. . Melatonin secretion stops

that simply being an entre- 0730,

Sharpest rise
in blood pressure 06:45

preneur also raises the risk of
some serious health problems. 06:00
Psychological problems are at
the top of the list. In fact, one
study found that compared

to the general population,

Lowest hody temperature 04:30v

entrepreneurs were twice as D st ey
likely to experience depression,
nearly six times as likely to have

ADHD, and three times as likely to suffer from addiction.

It turns out other health problems are rampant among entrepre-
neurs, as well. Of these, heart disease may be the scariest. The more
time entrepreneurs spend on the job, the greater the chance of being
diagnosed with heart disease.

It seems like the easy solution would be for entrepreneurs to cut
back on their hours. But it’s not easy to convince an entrepreneur to
do that — not by a long shot. How can entrepreneurs manage their
health risks and prioritize well-being without sacrificing productiv-
ity?

Most important self-care tactic for entrepreneurs

When you’re busy, you may have to eat on the go. You may have to
settle for light walking instead of strenuous exercise, if that’s all your
schedule allows. You may not have time to research and experiment
with supplements, get a therapeutic massage, or blend your own
organic vegetable juice in the morning.

You can do one thing, though, that’s more powerful than all the
above, and you can do it no matter how busy you are: plan your
schedule around your circadian rhythm. Most of us are familiar
with the phrase “circadian rhythm:” we know it has to do with our
pattern of sleeping, and might even associate it with the idea of a
“biological clock.” But thinking our circadian rhythm is just a sleep
timer seriously underestimates its importance.

The study of circadian rhythms is its own niche in scientific
research, and the latest studies show that our biological clock does

a whole lot more than just tell us when it’s bedtime. In fact, it has a
hand in orchestrating nearly all the physical processes in our bodies,
from the function of vital organs to how we metabolize energy, with
how our immune system functions, and even how we think. Disease

10 August 2022 SFV CLCA Valleyscape

00:00
Midnight

symptoms, including chronic pain, are also tied to our circadian
rhythm.

Studies in both animals and humans indicate that having a healthy,
stable circadian rhythm makes us more likely to stay alert, remem-
ber more, think better, keep our balance, resist illnesses, and have

a regular digestive pattern. That’s in addition, of course, to getting
better, more restful sleep.

A healthy rhythm also helps
protect us from chronic disease
processes like hypertension

i b b (a major risk factor for heart
17:00 disease) and is correlated with
extended life expectancy. So, if
your circadian rhythm tries so
hard to take care of you, what
can you do to take care of it?
It’s an easy, three-part answer:

18:00
18:30Highest blood pressure
18100 Highost body lomporature

1:00 Melatonin secretion starts

1. Know yourself. Everyone
has a unique “chronotype” —an
outline of when they like to go to bed and wake up. Honor it. Don’t
force yourself to get up early if you’re a night owl, for example.
You’re not doing yourself any favors and may even be damaging
your health.

2:30
HBowel movements suppressed

2. Get more sleep. Sleep deprivation is now considered a public
health crisis. Sleeping for at least seven hours a night not only will
make you healthier; it will be a public service.

3. Try to wake up at the same time every day. For that matter,
try to perform as many daily tasks as possible on a routine (eating,
exercising, showering, etc.). While the solar-driven light/dark cycle
is considered the primary engine of circadian rhythms, researchers
now know there are other influences, things like social, metabolic,
and activity-based cues.

Start a new healthful habit

If you're not already in the habit of sticking to a regular bedtime and
wake-up time, it might seem inconvenient — but it’s the single most
important thing you can do for your health outside of breathing,
eating, and staying hydrated.

A late night here and there isn’t going to kill you, but if you con-
stantly keep your circadian rhythm out of step by not adhering to

a steady sleep routine, you're putting your body through the same
harsh conditions it experiences when crossing time zones. It turns
out you don’t need to fly anywhere to get jet lag; a lot of us are doing
it to ourselves on a daily basis.

A routine may be annoying or inconvenient to establish, but it’s a
very worthwhile investment. And the negative effects of not having
one can be dramatic — even debilitating. If you’re going to work
long hours or otherwise subject yourself to health risks by neglecting
self-care, the least you can do is give your body this one leg up.



Trade Show News

Nor Cal is Coming on Thursday, February 9, 2023

* Visit the Trade Show at the San Mateo Event Center 8 a.m. to 4 p.m.

he best wholesale landscape and nursery show in Northern

California aimed specifically for the trade is scheduled to return
for a one-day show on February 9, 2023, at Fiesta Hall at the San
Mateo Event Center from 8 a.m. to 4 p.m. Mark your calendars
now and we’ll see you then!

We’re getting ready to put on a fantastic show with all the latest
products, equipment, plant material, irrigation and more to help
your business succeed. Here’s a few things to do before coming to
the show:

Register for a Name Badge! — Visit norcaltradeshow.org and
choose either the Attendee registration or look under the Exhibitor
button for registration information. Your badge will be waiting for
you at the show in the registration area.

Book Your Hotel Room! — The Nor Cal Landscape & Nursery
Show is pleased to exclusively partner with the San Mateo Marriott
San Francisco Airport Hotel located just minutes away from the
facility at 1770 South Amphlett Blvd., San Mateo, Ca. 94403. This

newly renovated property is sure to please!

The room rate is $189.00 plus taxes. You can make your reserva-
tions by calling 650-653-6000. Or visit www.norcaltradeshow.org
and book online. Click on the Hotel button under the Information
heading. Remember to reference the Nor Cal Landscape &
Nursery Show when making your reservation. Cut-off date for res-
ervations is JANUARY 06, 2023. Make your reservations EARLY!
Once the room block is filled we can’t get more rooms at the
$189.00 rate.

One complimentary self-parking spot per room and complimentary
internet are included with the rate. Please note that the Nor Cal show
does not partner with any other hotel properties or booking agents.

Book a Space Before We Run Out! — If northern California is your
market, the Nor Cal Landscape & Nursery Show is the perfect show
for you. It’s the biggest professional landscape & nursery show in
northern California reaching attendees from all of California, five
western states and international visitors. Demographics for the show
included 33% retail, 8% wholesale growers, 33% landscape contrac-
tors and maintenance companies, 12% designers, and numerous
others.

Who Attends? — Buyers, Owners, Growers, Designers, Landscape
companies, Installation companies, Parks and recreation, Specifiers,
Government, School districts, Indian casinos, Distributors,
Municipalities, Water districts, Retailers, Garden centers,
Landscape architects, Maintenance companies, and more.

Why Exhibit at Nor Cal? Among the Benefits of
Exhibiting at Nor Cal are:

* It’s a well-established regional show with 42 years of bringing the
landscape and nursery industry together.

* It’s one easy day of move-in: you’ll be directed to the doors nearest
your booth space. Free move-in and move-out with forklift service
for those who need it.

* Show Specials are listed on our webpage for FREE!

* FREE “virtual postcards” to invite your customers to the show!

Sponsored by CLCA and the Nor Cal Group

Visit http://norcaltradeshow.org/exhibitor-listing/ to see who’s
already signed up!

For more information contact Margo Cheuvront
(margoc@frontiernet.net) or call 530-458-3190.

Book a Seminar — Education for All! Although our program isn’t
published yet be sure to include it in your schedule of things to do
at the show. We’ve expanded our offerings to two seminar rooms,
so you'll find something for everyone. Stay tuned we’ll have it up in

the fall!

We look forward to seeing you in February! Visit the website: www.
norcaltradeshow.org for more information and updates on the
show as we get closer!

Hire Licensed Contractors, from Page 8

* Get bids and references from at least three licensed contractors,
and don’t necessarily take the lowest bid, especially if it’s much
less than other bids.

* If the contractor has employees, make sure they’re covered by
workers’ compensation insurance.

* Get your contract in writing.

* For cleanup, repairs, or other home improvement projects,
your down payment cannot be more than $1,000 or 10% of the
contract price, whichever amount is less.

o Stick to the payment schedule, being sure not to let payments
get ahead of work, and don’t pay for materials before they’re
delivered to the job site.

* Get lien releases throughout the duration of your project, signed
by both the contractor and subcontractor or material supplier
once work is completed or materials delivered and paid for. Free
lien release and waiver forms are available on CSLB’s website.

There is always a need to find sting properties in areas affected by
disasters. To learn more about these operations or offer a property
for a future sting, please contact the Statewide Investigative Fraud

Team (SWIFT) SoCal office at 562.345.7600 or SWIFT South@

cslb.ca.gov.

For more information, visit CSLB’s website, or connect with us on
Facebook, Twitter, Instagram, and YouTube.

About CSLB: CSLB operates under the umbrella of the Department of
Consumer Affairs and licenses and regulates nearly 287,000 contrac-
tors in California. In 2021, CSLB helped consumers recover more than
$44 million in ordered restitution.
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Marketing 101

Four Things Your Press Release Needs to Be Successful

From an article by Nathan Resnick, CEO of Sourcity

WHAT MAKES A GREAT PRESS RELEASE?
1. Your content is truly newsworthy

This is the first big test: Is the topic of your press release actually
newsworthy? Is it something that journalists — and the wider audi-
ence they serve — will care about?

A story is only interesting if entre-
preneurs can learn from it. These
need to be real stories, with real
experiences, not small investment
news, or ideas. What people often
don’t understand, is that something
they might be working on day in,
day oug, is not as interesting to
others as it is to them.

There are several factors that can
influence whether a press release is
truly newsworthy, including timeli-
ness, the size of the company, and
the impact the event will have on
the market as a whole. Before you
start writing your press release, make
sure it fulfills the values of news.

2. Headline and subheads sell the story

In a world where journalists are increasingly short on time, the head-
line and subheads do much of the heavy lifting in motivating editors
to keep reading. A press release headline shouldn’t simply be a bland
statement of what has happened with your company. Relevant
adjectives and succinct details that
offer some insight into why your
story matters will do a better job of
piquing a journalist’s interest than a

dry, formal headline.

For example, if your company just
conducted a major industry survey,
the headline should offer insights
into what that survey revealed.
“[Company’s] Survey Reveals Most
Customers Prefer Short-Form Video
Content”will be far more intrigu-
ing than “/Company] Releases
Survey Results On Video Content

Preferences.”

Continued on page 13

LIGHTING Inc.

ARCHITECTURAL LANDSCAPE & OUTDOOR LIGHTING

805-864-0836

kyle@spjlighting.com

www.spjlighting.com
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Marketing 101

Four Things Your Press Release Needs to Be Successful, from Page 12

The subhead is where you expand on the promise made in the main
headline — this could include some specific stats from your study or
details about an award won by a member of your company. This is
where a journalist will judge if the rest of your content is worth their
time.

3. It covers the 5 Ws

Depending on the news source you are targeting, the publication
may prefer to publish press releases verbatim on its own site, or
draw relevant information from your release to write its own story.
As such, your first order of business is to make sure that the first
paragraph of your press release covers the 5 Ws (who, what, where,
when, and why), as well as the “how.” Also, be sure to include your
company name. This way, even if someone only reads the first
paragraph, the most important information has still been delivered.

The rest of the body copy serves to expand on the information pre-
sented in the first paragraph. This may include stats or other details
that add greater insights to your newsworthy topics. Similarly, any

interview quotes that you include from company leadership should

add value.
Don’t waste space on empty, overly promotional talk!

A good rule of thumb is to follow the “inverted pyramid” style of
news writing in a four or five paragraph press release. Essentially,
this means that the most important information goes at the begin-

GREAT DEALS ON Ra/n3BIR

BUY ONE

RC2 WIFI
CONTROLLER

GET .
ONE
FREE -1

3/4" OTS5ASVF OR
1" 100ASVF VALVES

- OR BAG

ning. The content at the end of the release is still useful, but not as
important if a journalist chooses to stop reading early.

4. Content is relevant for the target audience

The final piece of the puzzle for ensuring that your press release will
be a true success is to focus on the target audience of the journalist
you are pitching to. No matter how good the press release is, send-
ing it to a journalist who will find it irrelevant is a waste of time. Do
your due diligence by researching the journalists and publications
that would find your content to be worthwhile and compelling for
their own audience. Proper targeting paired with a newsworthy
story can make up for less-than-perfect writing.

Werite a press release that works

Even with a well-written press release, there’s no guarantee that
every news outlet you pitch will choose to cover your story.
However, by following these essential guidelines and avoiding
common press release mistakes, you can ensure that your content
will have a much greater chance of standing out in a journalist’s
inbox.

When you send out press releases that consistently meet these crite-
ria, journalists will start to take note — and the amount of coverage
you get for your business will increase accordingly.

Contractors Only
While Supplies Last

GET A GET _
OR TWO' =

FREE @ FREE

QTY 25 1/2" FUNNY PIPE
MPR NOZZLES 100 FT. ROLL

Landscape

Warehouse

A

Everything you need for your
next award-winning landscape.

IRRIGATION SUPPLIES & NURSERY

landscapewarehouse.net @ (O)
Se Habla Espafniol

Van Nuys - (818) 387-6445 « 7053 Valjean Ave.
Covina - (626) 967-4180 - 545 N. 2nd Ave.

Azusa - (626) 633-1050 - 927 W. Foothill Blvd.

Altadena - (626)398-1799 - 757 W. Woodbury Rd.

Pasadena - (626) 792-3319 - 1673 E. Walnut St.

Pasadena (Nursery) - (626) 722-7351. 170 S. Kinneloa Ave.
Duarte (Nursery)- (626) 722-7351 - 2800 Royal Oaks Dr.

Quartz Hill Garden Center - (661) 943-5222 - 42254 50th St. West
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* 24 Hour Approval
« Competitive Rat
» Upto 5 or 6 YVea
« No Pre-Paymen
« Flexible Acceptance Policy
+ Loan Refinancing Available
e Newd Used Equipment

DISCOUNTED RATES!

BIRCH

FINANCIAL, INC

Contact us at (800) 959-3701
visit greenindustryco-op.com/birch or
email financing@greenindustryco-op.com

*Loans made or arranged
pursuani 10 a California
Finance Lenders Law license,
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Soil Analysis Service

* National Independent Certified Lab
¢ Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail

e Fast Turnaround ¢ Consulting Services

GROSPOWER.

WWW.gropower.com

909-393-3744 ® Fax 909-393-2773 * 15065 Telephone Ave., Chino CA 91710

SOD

* A turfgrass alternative changing the industry
* No need to sacrifice lawns to save water on landscape
* Grows low to the ground rarely exceeding |”

* Dark green year round, and if left un-mowed produces
small white flowers May-November

/ ~WATURE

Ask us about
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873



http://www.birchfinancial.net
http://westcoastturf.com

Just Takin’ a Moment

Create the Conditions that Make the Result Inevitable

n our chosen vocations and industry, and with allied trades, we all
have been pleased working within a creative medium. Yet, all of
that creativity and each of those creative endeavors comes from the
same creative substance within. It’s like the air we all breathe, all of

it is there, it is never depleted, and we all have access to it.

In our landscape profession using our personal creative expression
starts with the client’s desire calling the office staff, to the creative
designer, to management staff, and to the work crew to implement
the client’s wishes. All...everyone is creative geniuses doing incredi-
ble work and being proud of their contributions. Even the caretakers
follow this sequence with pride in their efforts.

The whole universe of this infinite creativity is centered within each
individual. Your individualization is part of the whole creative pro-
cess that originated from the God substance that is exactly like the
air we breathe. Again, this sub-
stance is always available — but it
is an “inside way” that shows up
in an outside effect.

We each need to
create the conditions
that make the result
inevitable.

We each need to create the
conditions that make the result
inevitable. Each person has the
power to think and create your
desire into visibility....for you.
You are the power creator in
each field of expertise. This is not believing in...but believing from.
Abundance is an ever-present reality and resides within to show

up in reality as you...we...believe. Our world of this ever-present
substance is available to everyone as we each believe...and it is limit-
less...again, just like the air we breathe. And no one can hoard the
air.

So, how do you see yourself? Are your successful? Are you ever
excited about the next day or project? Are your creative juices
enlightening your thinking? Do you see the opportunities your
Creator has set before you? Do you see yourself as having the ability
accomplish them? Are you aware and knowing that God’s creative
power is within you? Or...are you caught up in “governmentium,”
high costs, I'm barely making it...I can’t...etc., etc.

Look, you, we all are not average people! We are wonderful spiritual
beings living in a terrific limitless universe endowed with the whole

CLCA Insurance-
Solutions

License 0172721

11 West Court St., Suite D
Woodland, CA 95695

Bill Deeble
Sales Agent
bill.deeble@arm-i.com

Toll Free # 1-855-662-2522 (CLCA)
Fax # 1-530-662-1710

Endorsed by: &K\

License CA#0172721

potential of abundant, successful, loving,
and happy experiences! This is how I see
it: Love does — always. Namaste. — Dave

“Dream lofty dreams, and as you dream
you shall become. Your vision is the
promise of what you shall be. Your idea

is the prophecy of what you shall at last DAVID ]UNOD
unveil.” — James Allen Sheridan Landscaping,
Inc.

8 Annual

CHANNEL ISLANDS

A

=

CHAPTER

Friday
Sept. 16
2022

5a.m.to4 p.m.

u,;%m? lep

Hook's Landing

3600 S. Harbor Blvd., Suite 115
Oxnard, CA 93035; (805) 382-6233

Sponsorship Opportunities!

Admiral $500 — Husqvarna
2 free 1/4 page ads in both Valleyscape and Clipper (same ad, 2 months)

Sea Captain $400 — SiteOne Landscape Supply
1 free 1/4 page ad in both Valleyscape and Clipper
Commander $325 - I.undsculpe Warehouse

2 free business card ads in Valleyscape and Clipper (same ad, 2 months)

Fishianute $250 — Many thonks to our sgonsors at this level!
OTE: Sponsorship does not include Fishing (5125 per person)

Sponsorship Benefits:
Event Sponsors will be showcased EACH MONTH through the end of the year. More and more
Sponsors will be promoted as new Sponsors are added. This fantastic promotional opportunity for
your company is at no extra cost! This includes names and logos in our Fishing Flyer and Application,
plus newsletter and social media write-ups about your products, services, and activities. Each
Sponsor will also be personally thanked at chapter events throughout the year, as well as on-board
recognition at some time during fishing day.
Thanks to our Sponsors so far:
THE 2022 ANAHEIM

LANDSCAPE & SiteOne

XD LANDSGAPE BUPPLY
Strongs Tagether

% | Landscape
A\

FRLATION A LANDECAPE SIFPLES

SOUTHLAND

S00 FARNMS"
Exchig Gromr of Guun Meather!

{HlHusqvarna

<9
Gﬁ&,@ﬂ < >o CONNOR SPJ
- __’,J-Mi SALES INC.

LIGHTING Inc

e SK LANDSCAPE
| DESIGN, INC.

e :
g@gﬁg& c-; GROUNDCARE i

For more information: John R. Hernandez, CLCA Channel Islands Treasurer
eldoradowriters@gmail.com or (626) 715-1757
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JOHN DEERE

e

COASTLINE
Equipment [/

Long Beach, CA
(562) 272-7400

Bakersfield, CA
(661) 399-3600

Santa Maria, CA
(805) 922-8329

Meridian, ID
(208) 888-3337

McCall, ID
(208) 634-3903

Elko, NV
(775) 777-7070

Santa Ana, CA
(714) 265-5500

Oxnard, CA
(805) 485-2106

Sylmar, CA
(818) 890-3353

Jerome, ID
(208) 324-2900

Las Vegas, NV
(702) 399-2700

OUT HERE. WE'RE ALL IN.

John Deere Compact Construction Equipment
are packed with technology like JD Link to help
maximize productivity and power up your project,
from the factory. Customers can take advantage
of John Deere Skid Steers, Excavators, and even
Compact Track Loaders with Topcon 3D grade
control built-in.

www.coastlineequipment.com
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