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THE 2023 - ANAHEIM

LANDS

DESIGN « BUILD « MAINTAIN « SUPPLY EXPO
SEPT 20t& 27+t

PRE-REGISTER TODAY

- 54+ Educational Sessions

CEU's & PDH'’s: LA_CES, ISA, IA, QWEL, APLD, NALP, PGMS, DPR

- 3+ Acres of Exhibit Space
- Over 3,000 Industry Professionals
- Thousands of Things to See and Do .. ..
- Come Join Us In Anaheim!

ON EXHIBIT HALL ADMISSION* hoF o .

(Standard $20.00 - Now Only $10.00)

SAVE 25%

ON SEMINARS*

(Standard $50.00 - Now Only $37.50)

SAVE 25%

ON THE VIP CONFERENCE PACKAGE*

(Standard Two-Night $925 - Now Only $695.00)
*Early Bird Rates Expire 8/26/23

TheLandscapeExpo.com

* Includes 2 nights stay in the Sheraton Park Host Hotel. Single night and no-hotel packages also available. Does not include airfare.

KRR meerial @ ’5@’ Ev:,fd(, Tﬁd'w/ﬂ"m J\’ISI Mnumans I ﬁ%

“““““ IR
Contact TLEinfo@Thel andscapeExpo.com / 714- 979 5276 x144

il
_'z smith Pipe & Supply




Coming Events, Contact Numbers & More

CLCA San Fernando Valley Chapter
‘/ ) 2023 Board of Directors

PRESIDENT
Francisco Salazar
Groundcare Landscape Company
888-255-5755
818-970-7592 cell

francisco@groundcarelc.com

CHAIRMAN OF THE BOARD
Luis Casas
Legacy Tree Care
818-618-7703
luiscasas@legacytreecare.net

BOARD OF DIRECTORS
Rich Angelo
StayGreen, Inc.
800-741-9150
rangelo@staygreen.com

VICE PRESIDENT MEMBERSHIP
Steven Kinzler
S K Landscape Design, Inc.
818-345-0492 office
818-345-0494 fax
818-266-3828 cell
skinzler@sklandscape.com
VICE PRESIDENT PROGRAMS
Tom Lucas
Performance Nursery — Somis
(310) 925-8075
tom@performancenursery.com
SECRETARY
Natalie Balyasny
Landscape Contractors
Insurance Services, Inc.
(818) 426-0521
nbalyasny@Icisinc.com
TREASURER
Mickey Strauss
MSM Landscape Services, Inc.
818-402-4500
818-361-1788 fax

mickey@msmlandscape.net

Rene Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
805-823-5603 cell

remeterio@slmlandscape.com

Klaus Kumme
Kumme Landscaping
818-535-2035

kkumme@gmail.com

ASSOCIATE MEMBER REP
Juan Mendoza
Milwaukee Tool
909-361-7505

Juan.mendoza@milwaukeetool.com

CHAPTER EXECUTIVE SECRETARY
Jan Veis
818-772-7233
sfvclca@gmail.com

WEBSITE AND SOCIAL MEDIA
Bronwyn Miller
Eyescapes
949-466-1222
brownwyn@eyescapes.net

AUXILIARY PRESIDENT
Cindy Strauss
818-341-2239 Home
818-620-3540 Cell

cindystrauss@hotmail.com

www.clcasfv.org

VALLEYSCAPE PUBLISHER
John Hernandez

ASSOCIATE EDITOR/
ART DIRECTOR

626-715-1757 Jerry Robin
18466 Dragonera Drive J. Robin & Associates
Rowland Heights, CA 91748 Graphic Design
eldoradowriters@gmail.com 626-644-4239
FAX 866-591-5093 jrobinps2@gmail.com

WHOLESALE NURSERY

Phone (818) 348-9266
GROWING GROUNDS

Fax (818) 348-7699

GCreen Thumb

NANCY BERGQUIST
plantorders@gtgrowinggrounds.com
twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

7659 TOPANGA CYN. BLVD.
CANOGA PARK, CA 91303

STATE AND LOCAL EVENTS

Don’t miss any of these very important events!

Subject to Change — Check with Chapter Office First

Aug 3 SEV Board Meeting, 9 a.m. via Zoom.

24 Estate Planning, Wills, Insurance. Caruso’s Italian
Kitchen Bar and Grill, Granada Hills. 6-9 p.m.
$30 in advance; $35 at the door. RSVP to Jan Veis
at sfvclcca@gmail.com

Sept 15  Channel Islands & Friends Fishing Trip, Hook’s

Sportfishing, Oxnard 5 a.m.

26 SEV Regional Golf Tournament, DeBell Golf Club,

Burbank.

Oct 19 Auxiliary Scholarship Auction, Szechuwan Garden,
Tarzana 6:30 p.m.

Nov 8-11 CLCA Convention, Hyatt Regency Hotel and Spa,
Monterey, CA.

Dec Holiday Party TBD

o .

- CLCA thanks our
e R partners for their
g support of the
8 o Trophy Awards.
* G |
; e ‘~ ICLCA
4 g nsurance”
r L \ /Solutions—
C C VTROPHY

AWARDS % =
2023 i

Ca" for WINNERS'
Entries! st

& siteOne

Mg,

SAVE $100
Enter by August 8, 2023

SOUTH COAST
WHOLESALE
Date Palms & Trees

clca.org/2023trophyawards
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President’s Message

H ello fellow San Fernando Valley Chapter
members. It’s July and with it we saw fire-
works shows all around us in Los Angles and
surrounding cities. But the SFV chapter’s big
show took place June 10th as we celebrated

o the creative craftsmanship of our landscape
FRANI CISCO contractors at our 62nd Annual Beautification
SS FV Chapter Awards Banquet. The event was held at
President Monterey Concessions at Encino Golf Course
Groundeare and drew an excellent turnout and lots of
Landscape Co. smiles.

All the attendees and the Sponsors made it a special night. I do hope
all the winners make good use of their awards in promoting their
businesses, and by making their clients happy. Remember to post
and tag CLCA to promote your achievements. Thank you to every-
one who participated.

If you missed the awards this year and you would like to prepare or
need advice on how to get ready for next year’s competition, please
feel free to contact us. We would be happy to help in any way we
can.

Fireworks and Fun Times

We have another excellent event coming on August 24 dealing with
financial related topics such as estate planning, wills and insurance.
Location: Caruso’s Italian Kitchen Bar and Grill, Granada Hills.

On September 15, many of us will join Channel Islands chapter
members and friends on their annual deep sea Fishing Trip out of
HooK’s Landing in Oxnard. Then on September 26, our SFV Golf
Tournament will take place at DeBell Golf Club in Burbank. So, if
you golf or you know someone that does, please sign up while there
are spots available. If you wish to become a golf Sponsor, feel free to
reach out to us.

Closing out the year will be our SFV Auxiliary Scholarship
Auction October 19 at Szechuwan Garden in Tarzana, the CLCA
Convention November 8-11 in Monterey, and our annual Holiday
Party in December. Don't miss any of these great events.

Finally, we are looking for volunteers to help with these and other
chapter activities. If you are interested in meeting and helping other
landscapers and the landscaping community — and helping grow
your business in the process — please contact me to discuss how you
can get more involved in our SFV chapter. — Francisco

Reach Your Target Market - Advertise with Us!

Call John Hernandez at (626) 715-1757

SAVE THE DATE!

CLCA SFV Auxiliary
EDUCATIONAL
SCHOLARSHIP
AUCTION

DATE: OCTOBER 19, 2023
Time: 6:30 p.m.

Location: Szechuwan Garden
18900 Ventura Blvd.
Tarzana, CA 91356
(818) 881-8050

szechuwangardenonline.com

Cost: $30.00 per person with reservation
$35.00 per person at the door

Auctioneer: Steven Kinzler

Bring a WRAPPED GIFT $20+ Value to auction off for the
LEAF Scholarship Fundraiser.

RSVP to Auxiliary President Cindy Strauss at (818) 620-3540.

CLCAVMEMBER B

ADVANTAGE

% I. - o .

- .‘ )"i 4
g -

Subtract hassles, add savings

Streamlined payroll and credit card processing services
make accepting payments and running payroll a breeze.

Contact CLCA’s new Heartland rep, Chuck Carr,
at (818) 388-0214 or chuck.carr@heartland.us.

entrepreneurs
respectfully
serving
entrepreneurs

Heartland
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Taking Care of Our Own

GoFundMe Fundraising Effort Started for
Long-Time CLCA Member Charles Nunley

LCA Ambassador, Past State President and former LA Chapter

President Charles Nunley needs your help. He suffered a heart
attack and stroke late last year, has been bedridden for five months,
and is now in hospice care.

A group of Charles’ friends, along with his sisters and brother, have
come together to help Charles with his medical care and day-to-day
expenses. A landscape contractor for over 40 years, Charles was told

.EE

he would never work again.

A GoFundMe page has been established in

Charles’ name to get him the care and support .

he needs and deserves. You can reach
Charles’ GoFundMe page by visiting s
heeps://bit.ly/SirCharlesFundraiser E

or by clicking on the QR code here: Ehl

Here are some of the highlights of the life of Sir Charles Nunley...

Charles Nunley has been a landscape contractor, having worked in
the trade and in his own business in Southern California for over
40 years. Charles is a Life Member of CLCA (California Landscape
Contractors Association) and has served as the Los Angeles Chapter
President in 1979 and CLCA State President in 1998. Born in Los
Angeles in October 1939, Charles is 83 years old. He was raised in

Sales * Rentals ¢ Parts * Service

the South-Central part of the city
and most recently has resided in

the San Gabriel Valley.
Charles has been a CLCA member

since the seventies and has
been an active member
since the day he joined. In
addition to State and local
presidencies he has served
in many other capacities
including Certification
Chairman, as well as having been named a Knight of the Garter and
an Allegiance award winner. There are few if any CLCA chapters
Charles has not visited, often volunteering to help on various local
events and committees.

Charles Nunley is a Green Industry Hall of Fame Co-Founder as
well as a recipient. He also has volunteered for years at a local food
bank, helping pass out food to the homeless.

Now it’s our turn to give back to Charles in his time of need. Please

help with any donation you can afford. From everyone who loves
Charles Nunley, thank you and God Bless.

Your Southern California
Compact Equipment Dealer

Call: Chris Chadwick at (805) 207-0632

COASTLINE
Equipment J/

2

JOHN DEERE

www.coastlineequipment.com

SANTA MARIA

1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

OXNARD

1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SYLMAR

12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353
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Join us for a fun-filled day on the links at DeBell Golf Club in Burbank!

REGISTER TODAY!

Sponsorship Opportunities Available!
Hole Sponsor: $250

Premium Hole Sponsor: $400
Signage at a tee during the tournament + special contest sponsor.

Grand Prize Sponsor: $500 San Fernando Vall

Sponsor for prizes and plaques to tournament winners.

Lunch Sponsor: $500
Drink Ticket Sponsor: $500

__ MOEBELL
Play Golf -
— for $150!

e —————————
Price is for

* single golfer in
— tournament.




5 Stars from Attendees for SFV. Awards Dinner

CHIEF ORGANIZERS of the June 10 62nd VIP APPROVAL of the Awards Program and BRIGHTVIEW LANDSCAPE
Annual SFV Beautification Awards Dinner, Dinner come from Past State and SFV President DEVELOPMENT reps Rochelle and Tadd
Jan Veis and SFV President Francisco Salazar Mickey Strauss and from Auxiliary President Russikoff enjoy the awards festivities at Monterey
ensure all goes well as they staff Cindy Strauss. Concessions at Encino Golf Course. Later they
the registration table. would present the Sweepstakes Award.

HIC LANDSCAPE reps Colby CHANNEL ISLANDS PRESIDENT ENVIROSCAPE stand-in Marie Hoffman and
VanWinkle, Kristin Hatfield and Tony Sayegh Ivan Salazar enjoys the awards dinner with wife her friend Andre join Wendy Lopez of El Dorado
were up several times throughout the evening Jasmin and son Benjamin. Ivan both presented Communications at the awards dinner.
collecting several landscape awards. and received awards that evening. Wendy helped gather the names of the folks

in the awards photos.

3-OF-A-KIND — Ramon and Rebecca Orozco SF V VP PROGRAMS Tom Lums and SF VFIRS T LADY Yuri Salazar and daugbter

of Green Thumb Nursery, Gianti Hartanto and SFV Treasurer Mickey Strauss network at the event, Victoria, make the awards dinner a generational
Reynato DeSousa of Southland Sod, and as did many other attendees. Networking is one of affair with Yuri’s Grandmother Victoriana Vargas
Alex Ross of Devil Mountain Wholesale Nursery the extra benefits of state and local CLCA events. enjoying the event as well.

all rep companies that sponsored awards.

STAY GREEN reps led by Nina Oc}]oa (1 leﬁ) SMITH PIPE & SUPPLY reps Julio Orellana, GRO UNDCARE LANDSCAPE ﬁzmzly and

Christopher Hernandez (standing) and Jorge Kevin Nolke, and Steve Sanborn, who presented an crewmembers Laura Floves, Fredi Varela, Javier
Donapetry (second from right), enjoy the awards award later in the evening, sat at the Groundcare Martinez, lanis Diaz, Ariel Salazar, show their
event and would give it a symbolic “thumbs up.” table and made some new friends. support for their company’s winning ways.

SFV CLCA Valleyscape July 2023 7



Building Customer Trust

10 Proven Ways to Build Customer Trust in Your Product or Service
From an article in allBusiness by Brett Farmiloe, Founder and CEO of Terkel

n a competitive market, earning the trust of your customers has
become more important than ever. Here are a few trust enhancers.

1. Deliver on promises

“Trust is earned when you deliver what you have promised. For
example, if you offer software that promises to eliminate long and
tedious processes, original case studies and factual sources should
back the product. Make your product or service authentic to
demonstrate you genuinely care about solving your customer’s pain

points.” — Becky Moore, Global Grasshopper

2. Solicit testimonials from happy customers

“Customers have greater faith in each other than in the companies
they patronize. Real consumers’ experiences are often considered
more objective and significant than a company’s straightforward
marketing.”

— Peter Zendzian, ZZ Servers

3. Be proactive with communication and service

“A client or company must feel like they can count on you and
contact you whenever they need something or advice, so keeping
on top of customer service and modern communication is crucial.
Don’t wait for your client to contact you.”

— Annie Everill, Imaginaire

GREAT DEALS ON FX[ .uminaire
BUY SIX

GET ONE

I R E E TM-LED20W-12R-BZ

TM-LED20W-12R-FB

Landscape

Warehouse

IRRIGATION SUPPLIES & NURSERY

=

Everything you need for your
next award-winning landscape.

landscapewarehouse.net @ (0)
Se Habla Espaiiol
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4. Focus on the customer experience

“The best strategy for earning your customers’ trust is to make the
website experience all about them. Instead of explaining the benefits
of your product, tell them how your product will improve their lives
or solve their problems.” — Maureen Darrah, Sixth City Marketing

5. Leverage PR and press mentions

“PR is one way to earn trust with consumers over time. By having
your business featured in reputable sources — like this newsletter, or
a national landscape magazine — you are earning a level of trust and
authority that no amount of advertising dollars can buy.”

— Joe Karasin, Karasin PPC

6. Elevate your team

“Elevate your team and make them the stars of your brand story.
People care about people, and when customers see that a company
values its employees and treats them well, they are more likely to
trust that company.” — Heather Wilson, The Brand Strategy Tank

7. Provide transparent and authentic communication

“Consumers expect brands to be open and honest about their
products, pricing, and business practices. Marketers must prioritize
transparency, authenticity, and empathy in their communication
and actions to win their trust.” — Ubaldo Perez, Hush

Continued on page 9

Contractors Only
While Supplies Last
Expires June 30, 2023

Ia
RS-LED20WFL-BZ
RS-LED20WFL-FB

WS-LED3SW-BZ
WS-LED35W-FB

AVAILABLE AT A WAREHOUSE NEAR YOU -
North Hollywood - (818) 287-8866 - 11311 Hartland St.

Van Nuys - (818) 387-6445 - 7053 Valjean Ave.

Covina - (626) 967-4180 - 545 N. 2nd Ave.

Azusa - (626) 633-1050 - 927 W. Foothill Blvd.

Altadena - (626) 398-1799 . 757 W. Woodbury Rd.

Pasadena - (626) 792-3319 - 1673 E. Walnut St.

Pasadena (Nursery) - (626) 722-7351 - 170 S. Kinneloa Ave.
Quartz Hill Garden Center - (661) 943-5222 . 42254 50th St. West



Supplier’s Corner

The Value of Customer Appreciation

hings that we are thankful for vary from person to person. Most

lists, however, would probably include good health, a loving
family, a forgiving God, good friends, and some form of financial
security... either now or soon. We can appreciate all of these and
more, but as businesspersons we must be careful not to forget the life
blood of our businesses... CUSTOMERS. Without a steady stream
of them, we couldn’t have a business.

iy So, that’s why
Landscape
Warehouse holds

™ several Customer

" Appreciation
events each year at
our various loca-

y tions. In June we

! had a Customer
Appreciation event
at our Quartz Hill
Garden Center

in the Lancaster area. The event was held in conjunction with
Battery-Operated /Electric Equipment Education featuring Stihl
and Husqvarna. Food, fun and prizes made for a great event and
another opportunity to appreciate our customers. Just last week we
held a Customer
Appreciation Event
at our Van Nuys
store. We'll have
several supplier
showcase barbeques
throughout the year,
and even an occa-
sional fishing trip.

3

AFTER LUNCH NETWORKING
in Quartz Hill next to the Husquarna booth.

Sure, events like
this build customer
loyalty, and repeat
business, but that’s just a byproduct of why we do them. The core
reason we have them is because we love our customers, we develop
relationships and true friendships with them, and because we really
do appreciate them.

DJ DISPLAYS RAFFLE PRIZE during Quartz
Hill Garden Center Customer Appreciation Day.

During this very busy summer season, take
care that you or your staff don’t begin to view
everyone that walks through your doors — or
that your crews interact with in the field — as
just another dollar sign. Instead, let them rep-

resent the wonderful people that keep you in JOSE ROBLES
business, and life-long friends in the making,. Owner
Landscape Warehouse

Landscape
Warehouse is a
family business,

and we include our
employees and our
customers as part of
our family. Have a
wonderful summer.

—José JOSE CATCHES UP with a few of his

Van Nuys area friends and a raffle prize winner.

taRla

: v =
— e
Ritana < e

FOOD, FRIENDS, AND FUN at Van Nuys store Customer Appreciation.

10 Proven Ways to Build Customer Trust from Page 8

8. Establish personalized connections with your
customers

“To earn trust in this hyper-connected market, establish genuine
one-on-one connections with your audience through personalized
communication. Spending the time to interact with customers and
prospects directly can have a tremendous impact and set you apart.”

— Alex Ugarte, London Office Space
9. Embrace social responsibility

“In today’s market, social responsibility plays a crucial role in
building trust with customers. Consumers are increasingly aware of

social and environmental issues and want to support businesses that
show a commitment to making a positive impact.”

— Marian Martinez, SEO Hacker

10. Avoid overhyped marketing claims

“Customers are exposed to literally hundreds of promotions a day,
and many of these promotions make overblown claims that either
seem ridiculous or end in disappointment after the purchase.”

— Alexandre Bocquet, Betterly

SFV CLCA Valleyscape July 2023 9



ANGLER SIGN-UP FORM

9t Annual CLCA
Channel Islands Chapter

@eqb Sea (F‘wﬂmy (/Z'lf
Friday, September 15, 2023
5a.m.to4 p.m.

New Boat, Hool’s Sportfish
. - . 00k’s Sportfishing
New Sportfishing Landing, 3550 Harbor Blvd. #115
Same Big Fun! Oxnard, CA 93035

Join us on Friday, September 15 on the 65-ft. (805) 382-6233
Coroloma Sportfishing vessel for a full day
of fishing in the waters around the beautiful THANK_S T0 OUR 2022 AND 2023 SPONSORS
Channel Islands. The Coroloma is based out of Now is your chance to be a Sponsor as well!

Hook’s Landing, same as last year, in the same

Admiral $750 * Sea Captain $550 * Commander $425 ¢ Fishing Mate $250
general area as our previous fishing trips, but

on the other side of the harbor. Landscape =

- SiteOne
Previous years’ trips have sold out in a matter of ﬁ el e | & e #Husqvarna
days, so don’t be left out. Get your reservations Admiral Sea Captain

SOUTHLAND
in now while there is still plenty of room for you T
and your fishing buddies @ ELDORADO o aﬁm\wmm
Fill out the names of the anglers in your party cfS‘ﬂ DESIGN, INC.
if that has been decided. If not, call John G’ RN bR LAN D SC'AP :
Hernandez at (626) 715-1757 and tentatively @ Lanoscar Conmeacrons
reserve your spots. Fishing spots are only fully

secured when payment is received.

“EXPO

\ @“m"’&": < >oc0NN0R SPJ
e —

LIGHTING Inc.

Suppliers: bring your favorite contractors For more info on Sponsorship opportunities and benefits:

with you! Fishing is $125 per person. Contact John R. Hernandez, CLCA Channel Islands Treasurer
FISH ON! eldoradowriters@gmail.com or (626) 715-1757

Name #1 Company

Phone Email

Name #2 No. of Angler(s) @ $125 $

Name #3 IMPORTANT NOTICE: No ice chests, glass bottles, illegal

Name #4 drugs, firearms, or alcohol may be brought onto the boat.

IF PAYING BY CREDIT CARD: Online Sign-Up and Payment: www.clcachannelislands.org

Name on card Signature

Card # Exp. Date Sec Code

Billing Address (addr, city, state, zip)

Send completed form and check (made payable to California Landscape Contractors Association — Please write
“Channel Islands Fishing Trip” in the Memo line) to: John R. Hernandez, CLCA Channel Islands Chapter Treasurer
18466 Dragonera Drive, Rowland Heights, CA 91748. For more information: (626) 715-1757



Leveraging Your Time

Why Small Business Owners Need a Virtual Assistant

From an article in allBusiness by Rieva Lesonsky, CEO of GrowBiz Media

mall business owners are proverbially the wearers of many hats.

You're the CEO, the marketer, the salesperson, the head of HR,
the customer service representative, and more. It can be tough to
keep up with everything, and it’s easy to get bogged down in day-
to-day administrative tasks, which takes time away from more
important revenue-generating activities.

Set clear expectations. — When you delegate a job, setting clear
expectations with your VA is important to avoid misunderstandings.
Outline what tasks are to be done, be clear about your communica-
tion preferences (e.g., do you want to be contacted via email?), how
often you want to receive updates, and deadline dates.

That’s where a virtual assistant (VA) can help.
A VA is a remote worker who can provide
administrative, technical, or creative assistance
to your business. They can handle tasks like
scheduling appointments, managing your
email, creating presentations, and more. A
VA can save you time — especially from sift-
ing through your daily emails. This increases
your productivity by freeing you up to do
things that are more profitable and like to do.
And they are less expensive than a full-time
employee.

A Virtual Assistant is a remote
worker who can provide
administrative, technical, or

Provide the necessary training and
resources. — Your VA needs to be trained on
your company’s policies, procedures, and
software. You may also want to provide them
access to certain business systems and tech
tools.

Offer regular feedback. — It’s critical to
provide your VA with regular constructive
feedback so they can pivot and improve their
performance if they’re not meeting your
expectations. Make sure to tell them what
they’re doing right and when they exceed your
expectations — praise matters. Also, be open

creative assistance to your
business. They can handle tasks
like scheduling appointments,
managing your email, creating
presentations, and more.

When looking for a virtual assistant, consider
their skills, experience, and availability. What tasks do you need help
with? Which ones do you hate doing? Some VAs are available full-
time, while others only work part-time.

Where are they? — Some of the most popular online job boards list
virtual assistant positions. Check out Indeed, Upwork, Fiverr, and

FlexJobs. There are also virtual assistant agencies that can help you

find a VA. These agencies typically have a pool of VAs with various
skills and experience.

After I find one, then what? — After you've found a few potential
VAs, interview them to see how well they communicate and if
they’re a good fit for your company.

Now you need to delegate! — The key to a successful relationship
with a VA is being able to delegate. Delegation, however, is one of
the hardest things for many small business owners to do. They often
think no one can do as good a job as they can. This is wrong; it’s
time-consuming to do everything that needs to be done, and silly
to think a business owner’s expertise is needed to do administrative
tasks.

to feedback from your VA. This feedback can
help you to improve your delegation skills and better understand the
needs of your VA.

MLz, TYLER SMITH

; :,) Area / Marketing Manager

= zZ

™ _;' 31011 AGOURA ROAD
¢ St P?\’ WESTLAKE VILLAGE, CA 91361

(805) 498-6744 « (818) 889-2593
FAX: (818) 889-9332 « (805) 499-7948

WWW.SMITHPIPESUPPLY.COM
TYLERSMITH@SMITHPIPESUPPLY.COM

In our pursuit of
Quality

we never cut corners.

r' 4

THON SOD

When you want the Best

1-800-532-3489

www.sod.com
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Sustainable Landscape Workshop

Solutions for Top SoCal Green Industry Issues Workshop

* Set for Thursday, August 10 at USC

osted at University of Southern California, University Park * Case Studies of Successful Implementations (primarily USC)
Campus, the Solutions for Top SoCal Green Industry Issues AGZA will have quick examples in Green Zone Certification
workshop is set for Thursday, August 10, 2023. The workshop is section
organized by Rainbow Ecoscience. Attendees will participate in an o AGZA Green Zone Certification

informative and engaging workshop on sustainable landscape and « Workload Production —

arboriculture practices aimed at .
Gas vs. Electric

promoting the health of the proper- 7% 5 — ihe
ties they manage. ‘ @ ’ a I n OW ¢ Cost Benefit and ROI
- e

The event will feature English and E C 0 S C I e n C e * Charging Infrastructure

Spanish tracks, and will take place The workshop will also address

at USC Taper Hall of Humanities Drought Management, Common
Room 102 from 8 a.m. to 4:30 p.m. Root Diseases of Trees, and Invasive
ISA CEUs are pending. ¥ Insects. The workshop is free, with

breakfast and lunch provided. There

The presentation will cover: will be English and Spanish tracks.

¢ Current California State and | ! For more information or to register,
Local Bans and Regulations on : contact Jim Ramos at (480) 204-2817;
Gas Landscape Maintenance ' jramos@rainbowecoscience.com or
Equipment ¥ INUISE £EF = = https://bit.ly/Augl0USC

Reach Your Target Market - Advertise with Us!

Call John Hernandez at (626) 715-1757

WE HAVE YOUR
WORLD COVERED.

©%. $© DOWN. © HASSLE.

+ $500 TOWARDS A CVA
(CUSTOMER VALUE AGREEMENT)

CONTACT QUINN FOR MORE DETAILS.

888.987.8466

*Offer valid from April 1, 2023 through June 30, 2023 on select new Cat machines sold by Quinn Company.
Offer may change without prior notice and cannot be combined with any other offers. Additional terms and conditions
may apply. Contact Quinn Company or scan the QR Code for details.

Sylmar Sales

'm Victor Muiioz Quinn Com O -
= pany ﬁﬁ-’--“ QUINN
A\ (818) 297-8742 13275 Golden State Rd e @
Victor.Munoz@quinncompany.com Sylmar, CA, 91342 (=135t QuinnCompany.com

12 July 2023 SFV CLCA Valleyscape



Looking Out for Your Business

CSLB Cracks Down on Unlicensed Contractors in Orange County

he Contractors State License Board (CSLB) joined forces with the

California Department of Insurance (CDI) to conduct a success-
ful undercover operation aimed at targeting unlicensed contractors
in southern Orange County. _

The operation, conducted on May q"‘

31 and June 1, 2023, resulted in |
eight individuals receiving Notices I
to Appear in criminal court for alleg-
edly engaging in contracting activities
without the required license. Four
other individuals will be referred to
the Orange County District Attorney
for similar violations because they
provided bids after leaving the con-
struction site. These offenders now
face legal consequences, including

substantial fines and potential jail
time.

During this planned sting opera-
tion, CSLB and law enforcement officials identified and cited eight

individuals for submitting bids that exceeded the legal limit of $500.

The bid amounts ranged from $7,500 to an alarming $36,000 for a
painting job at the property. In accordance with California contrac-
tor state license laws, bidding and/or contracting for construction
work that exceeds $500 in value requires a contractor’s license.
Engaging in contracting work without a valid license is considered
a misdemeanor offense in California, carrying substantial penal-

Photo from Orange County Sting Operation.

Soil Analysis Service

* National Independent Certified Lab
e Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail

e Fast Turnaround ¢ Consulting Services

GROSPOWER .

WWW.Zropower.com

909-393-3744 o Fax 909-393-2773 ¢ 15065 Telephone Ave., Chino CA 91710

CDI # 0B64616

g ."I

Text for a Quote!
562.682.0606

e

LANDSC APERS Proud memhe ofCLCA

ADVANTAGE

COMMERCIAL INSURANCE PROGRAM

Endorsed broker ##
of the HAA

ties that include fines up to $15,000 and potential jail time. CSLB
remains focused in its mission to enforce these laws, ensuring the
protection of consumers from unscrupulous individuals involved in
unlicensed contracting activities.

During the operation, it was discov-
ered that some of the individuals
demanded excessive down payments
before commencing work. Under
California law, contractors are strictly
limited to requesting no more than
10% of the project cost or $1,000,
whichever is less. Violating this pro-
vision constitutes a misdemeanor
offense, punishable by substantial
fines of up to $5,000 or a potential

' _ one-year county jail sentence, or both.
i For further information or to report
suspected unlicensed contractor
activities, please visit the CSLB
website at www.cslb.ca.gov or contact CSLB toll-free at 1-800-321-
CSLB (2752). Consumers are encouraged to check the license status
of contractors before hiring them for any construction projects.

About CSLB: CSLB operates under the umbrella of the Department of
Consumer Affairs and licenses and regulates abour 285,000 contractors
in California.

EL DORADO

COMMUNICATIONS, INC

JOHN R. HERNANDEZ
Publisher / CEO

18466 Dragonera Drive / Rowland Heights, CA 91748
tel 626.715.1757 / fax 866.591.5093
eldoradowriters@gmail.com

lnc. %5

41120 40thSt East |
- Palmdale, CA935
Phone: (661) 274-9192

mm 669-4763
:(661) 274-2168

Ruben Arambar

Sales Representative
raranibar@agsod.com
Cell: (661) 965-2865
Se habla espaiiol
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LARGE RESOURCES.
LOCAL RELATIONSHIPS.

| WORLD

LCIS joins World to transform
your insurance landscape!

We are thrilled to announce that Landscape Contractors Insurance Services (LCIS) has taken root as
a Division of World, bringing extraordinary benefits to protect and enhance your business.

We have access to even more products and programs and have strengthened our negotiation power.

LCIS now offers a comprehensive range of solutions to protect and empower your landscaping
business with:

BUSINESS INSURANCE: Safeguard your business with our robust coverage, protecting

against unforeseen challenges along your landscaping journey.

RETIREMENT PLAN SERVICES: Secure your financial future with our expert retirement planning
services, ensuring your prosperity grows over time.

PERSONAL INSURANCE: Extend the protective umbrella to your personal life with our coverage
options, keeping your home, auto, and valuable possessions safe from unexpected storms.
EMPLOYEE & EXECUTIVE BENEFITS: Nurture a thriving team with our tailored benefits, fostering
loyalty, productivity, and well-being among your valued employees.

FINANCIAL PLANNING: Leverage our expertise to sculpt a robust roadmap for your financial goals,
setting your business up for long-term success.

PAYROLL & HR SOLUTIONS: Simplify administrative burdens with our comprehensive payroll and
HR solutions, freeing up your time to focus on the beauty of your landscapes.

Are you properly covered? /;.'-'
CONTACT US TODAY FOR A { ht_;ﬁ AL SEACEE. R
FREE INSURANCE REVIEW | =

(800) 628-8735 T WORLD

CA LICHD 735906
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CLCA SAN FERNANDO VALLEY CHAPTER
2023 VALLEYSCAPE
ADVERTISING RATES

1

1

1

1

1

1

YEARLY COST FOR 12 ISSUES; -
MAY BE PRORATED MONTHLY* :
1

1

1

1

(1 FULL PG-Back Cover (Add %4” bleed all around) $4,725

(d FULL PG - Inside (8%2” W x 117 H- add %4” bleed) $4,200 ,

(11/2 PAGE (Vert.-3 5/8” W x 9 5/8” H) $2,300 :
0 1/2 PAGE (Horiz.-7%” W x 4 5/8” H) $2,300 |
0 1/4 PAGE (3 5/8” W x 4 5/8” H) $1,395
(1 1/8 PAGE - Business Card (3 5/8” W x2” H) $ 450

*Ad fees for partial years are prorated to end of year. To
determine, divide yearly rate by 12 and multiply by number
of months left in year. Ad agencies: Rates are NET.

DEADLINE for ads and stories: 15th of the month prior to
publication.

Contact John Hernandez, El Dorado Communications, Inc.

Call or email for technical information, questions or details
(626) 715-1757 « eldoradowriters@gmail.com

RICK SACKS CELL: 805-260-5794
Territory Manasger FAX: 805-934-2223

4 5 VM: 800.417.0202
EMAIL: Ext. 5239

ricksacks@kellogggarden.com

350 W. Sepulveda Blvd.
Carson, CA 90745
800-232-2322
www.KelloggGarden.com

Stnce 1925

Helping people create beautiful landscapes and gardens.

LANDSCAPE CONTRACTORS
INSURANCE SERVICES, INC.

Member owned. Service focused.

1835 N. Fine Ave.
Fresno, CA 93727

NATALIE BALYASNY el il

ACCOUNT EXECUTIVE,

SOUTHERN CALIFORNIA P (800) 628-8735 Ext. 516

C(818) 426-0521

CA LIC # 0755906 F (800) 440-2378

Specialized Insurance & Business Services for Members of the Green Industry




Just Takin’ a Moment

Reflecting the Goodness Within

It is my belief that each of us is surrounded by a creative substance
or force that operates by means of our thinking...and believing
individually. Each and every person exists amid limitless opportuni-
ties and possibilities that can only be expressed by means of each
individual.

Our Creator operates through or by means of the universal law of
cause and effect. What we think and believe manifests in each one’s
life. It is always creating and expressing in its natural way by means
of us. I am sure that you all know and experience this in your life’s
expression. Look at the wonderful creative landscapes, designs,
expert maintenance, and allied trades that are used to accomplish
this result. It’s terrific!

This brings lucrative opportunities into our particular pathways.
You attract new and perfect chances that you can follow knowing
what you know, by doing what is in your heart, and by your think-
ing and believing. Perfect possibilities will always present themselves
in a timely manner. Why is that? Because that’s the way true belief
works.

Thinking back on Memorial Day and the terribly high cost of blood
and tears our nation has paid to maintain the freedom for each of
us to think and believe as we so choose —and in the celebration of

our democracy on July 4th — gives us the
opportunity to thank God for the coun-
try we live in and for the brave men and
women who gave their lives so that we
can enjoy the rights and freedoms that
we do. We also want to thank the Creator

for giving us the opportunity to align our -
. s DAVID JUNOD
thoughts, actions, and beliefs with His , )
. . Sheridan Landscaping,
particular plan for each of us. This opens Inc

the door to the treasures before us.

The Divine Goodness we each share in the world around us began
with love as the first gift of the Creative Spirit. This goodness is
manifested through faith, belief, hope, expectancy, acceptance, expe-
rience, and interaction with others. I refer to it as “Love Does” and is
a reflection of our Creator within. — Namaste, Dave

“We have an infinite amount to learn both from nature and each

other.” — John Glenn
“Desire is half of life; indifference is half of death.” — Kahil Gibran

“Each man is a hero and an oracle to somebody.”

— Ralph Waldo Emerson

No more plastic bottles

harming the environment!
<

Molecular
Hydrogen-infused

Alkaline Water...

From your own kitchen fapl

Jerry Robin

E - E Water Wellness Coach / H2 Advisor
Certified Molecular Hydration Specialist
= . 626-644-4239

AAwater@jerryrobin.com

needYandfsaveRyouselec
dsfandphelpfulfforgyourdclit

800-525-5446h=

* A turfgrass alternative changing the industry
* No need to sacrifice lawns to save water on landscape
* Grows low to the ground rarely exceeding |”

* Dark green year round, and if left un-mowed produces
small white flowers May-November

o o

WEST COAST

- = WrIURF

Ask us about
other water saving
turfgrasses, too!

b2

westcoastturf.com
888/893-8873
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/¥ MEMBERSHIP APPLICATION
) sionMeupt

I’'m ready to benefit as a member of the California Landscape
Contractors Association. | will be joining as a:

___Affiliate Member: For persons affiliated with the green industry, such as
educators, landscape architects or government employees.

___ Contractor Member (C-27): For companies holding an active C-27 (landscape)
contractor’s license

Please visit clca.org/join to sign up as a Vendor Member

' Member Information

Name
First Name Middle Initial Last Name Suffixes (or Certifications)
Company Name
Phone Fax
Private Email

CLCA will use this email address to provide you with news, announcements and association information.
It will not be shared or sold to anyone.

Public Email
CLCA will publish this email address in member listings. It will also be provided to chapters and CLCA affiliates.

Address

City/State/Zip

Shipping Address (no PO. Boxes)

City/State/Zip

License #

‘ Choose Your Chapter(s)

Please select a chapter.

__ Central Coast ___ Los Angeles/San ___ SanDiego

Gabriel Valley

Channel Islands San Fernando Valley

_ North Coast

East Bay San Francisco Bay Area
. Orange County . .
___ Inland Empire ___ San Luis Obispo
Sacramento Valley )
Yosemite

Kern County

E Payment Information

Annual Dues

[] Affiliate Member $175

[] Contractor Member (see table below to determine
category and dues — based on gross annual sales)

Member category

Member Gross Annual Sales | Annual |Monthly
Category Dues |PaymentPlan
4R* $0-$100,000 $395 |Less than $35!
3R $0-$400,000 $550 | Less than $48!
2R $400,001-$1,000,000 $985 |Lessthan $84!
1R Over $1,000,000 | $1,185 [Lessthan$101!
Sustaining R Voluntary | $1,375 |Lessthan $117!

* Licensed within the last two years

Amount enclosed $

[] Check (payable to CLCA) [] Visa/Mastercard

Credit Card #

Expiration Date Three-digit SVC

Signature

Date

Privacy Disclosure (please initial)

| understand that by providing a public
email address, | consent to have it published on
the internet, and provided to CLCA chapters and
endorsed programs. More info at clca.org/privacy.

Signature on thismembership applicationindicatesapplicant’s
agreement to abide by the bylaws of CLCA and upon
termination of membershiptoreturntothe CLCAHeadquarters
the membership certificate and to refrain from further
use of the CLCA registered trademark or any other symbol
or sign which would indicate membership.

Dues to CLCA are not deductible as a charitable contribution,
but may be deductible as an ordinary and necessary business
expense. A portion of dues, however, is not deductible as an
ordinary and necessary business expense to the extent that
CLCA engages in lobbying. The non-deductible portion of
your CLCA dues is seven percent.

membership@clca.org | CLCA, 1491 River Park Drive, #100, Sacramento, CA 95815 | (916) 830-2780 | fax: (916) 830-2788 | clca.org/join
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SCAN ME

John Deere 333G Smartgrade

"COMPACT MACHINES# i
IMPACT.

P P

Equipment [/

JOHN DEERE

e ‘ COASTLINE

OUT HERE. WE'RE ALL IN.

Long Beach, CA
(562) 272-7400

Bakersfield, CA
(661) 399-3600

Santa Maria, CA
(805) 922-8329

Meridian, ID
(208) 888-3337

McCall, ID
(208) 634-3903

Elko, NV
(775) 777-7070

Santa Ana, CA
(714) 265-5500

Oxnard, CA
(805) 485-2106

Sylmar, CA
(818) 890-3353

Jerome, ID
(208) 324-2900

Las Vegas, NV
(702) 399-2700

John Deere Compact Construction Equipment
are packed with technology like JD Link to help
maximize productivity and power up your project,
from the factory. Customers can take advantage
of John Deere Skid Steers, Excavators, and even
Compact Track Loaders with Topcon 3D grade
control built-in.

www.coastlineequipment.com
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