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COVER PHOTO

SFV ROUNDTABLE ON MARKETING was held May 26 ar
Landscape Warehouse Van Nuys. Among the VIPs at the event
were CI President-Elect Ivan Salazar, Landscape Warehouse
owner Jose Robles, and SFV President Francisco Salazar. The
SFV Chapter and friends thank Jose for hosting the outstanding
and well-attended event. (See page 2 for more Roundtable
photos.)
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MARKETING SECRETS, GREAT FOOD AND FRIENDSHIP ABOUND AT SFV ROUNDTABLE

e "H. -
LANDSCAPE WAREHOUSE VAN NUYS
was the site of the May 26 SVF Roundtable
Discussion. Part of the welcoming committee
were CLCA Ambassador Charles Nunley and
Landscape Warehouse VIP Juan Gutierrez.

CI CHAPTER PRESIDENT Kyle Hillendahl,
SFV Associate Member Rep Tom Lucas, and
Landscape Warehouse owner Jose Robles join

in the friendly and informal atmosphere at the
outdoor event.

o K s =
SFV TREASURER and Past State President
Mickey Strauss and SFV President Francisco Salazar
were featured speakers at the Roundtable. Both contributed

mtgbtily and ot the conversation started.

GETTING MORE INVOLVED
CI President Kyle Hillendahl is glad to hear
that Juan Gutierrez of Landscape Warehouse
is becoming more active in CLCA activities.

Juan is a_former AM Rep.

P ™ u il
SOUTHLAND SOD REP Norm Lopez begins
a discussion on the new water restrictions, as Past
SFV President Rene Emeterio (to Norm's right)

and others join in the heated debate.

4 i o
,._ -
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LANDSCAPE LEGEND Oliver Holt and wife
Regina participated in the evening’s discussion about
marketing member businesses. Oliver also brought up how
he markets his Christmas Tree business.
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CPC DIRECTOR SOUTH Ed Wallace was
the other informative featured speaker. State
Secretary/ Treasurer Alex Salazar (right) was

praised for his successfiul marketing and technology
ideas and programs.

PAST SFV PRESIDENT Ken Bragar discusses
San Fernando Valley landscaping with Landscape

Warehouse owner Jose Robles.

ORANGE COUNTY CHAPTER Past
President Ed Wallace and Charles Nunley from
the LAISGV Chapter came out to support the SFV

and left with big smiles and raffle prizes.

A [® o
BIG TENT was a gathering place for meeting old
friends and making new ones. (It eventually filled.)
Chatles Nunley chats with Ken and Iris Bragar
(forefront) as others catch up on the latest Green Industry

news.

BOUNTIFUL RAFFLE organized by raffle expert
Juan Gutierrez brought some ooos and abbbs as lucky

winners collected their nice prizes.

CELEBRATING A SUCCESSFUL CLCA
and Landscape Warehouse event by releasing some
pent-up energy are good buddies Jose Robles and
Norm Lopez. It was a great event.



Coming Events, Contact Numbers ¢& More

CLCA

San Fernando Valley Chapter

‘-‘}J 2022 Board of Directors

PRESIDENT
Francisco Salazar

Groundcare Landscape Company

888-255-5755
818-970-7592 cell

francisco@groundcarelc.com

CHAIRMAN OF THE BOARD
Luis Casas
Legacy Tree Care
818-618-7703
luiscasas@legacytreecare.net

VICE PRESIDENT MEMBERSHIP
Steven Kinzler
S K Landscape Design, Inc.
818-345-0492 office
818-345-0494 fax
818-266-3828 cell
skinzler@sklandscape.com

VICE PRESIDENT PROGRAMS
Josh Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
661-212-0595

joshuae@slmlandscape.com

SECRETARY
Natalie Balyasny
Landscape Contractors
Insurance Services, Inc.
(818) 426-0521
nbalyasny@Icisinc.com

TREASURER
Mickey Strauss

MSM Landscape Services, Inc.

818-402-4500
818-361-1788 fax

mickey@msmlandscape.net

BOARD OF DIRECTORS

Nelson Colvin
Life Member
818-400-9674
nellie830@aol.com

Rene Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
805-823-5603 cell

remeterio@slmlandscape.com

AMO REP
Tom Lucas
Performance Nursery — Somis
(310) 925-8075

tom@performancenursery.com

CHAPTER EXECUTIVE SECRETARY
Jan Veis
818-772-7233

sfvclca@gmail.com

AUXILIARY PRESIDENT
Cindy Strauss
818-341-2239 Home
818-620-3540 Cell
cindystrauss@hotmail.com

www.clcasfv.org

VALLEYSCAPE PUBLISHER
John Hernandez

ASSOCIATE EDITOR/
ART DIRECTOR

626-715-1757 Jerry Robin
18466 Dragonera Drive J. Robin & Associates
Rowland Heights, CA 91748 Graphic Design
eldoradowriters@gmail.com 626-644-4239
FAX 866-591-5093 jrobinps2@gmail.com
WEBSITE AND SOCIAL MEDIA
Bronwyn Miller
Eyescapes

949-466-1222
eyescapes@yahoo.com

STATE AND LOCAL EVENTS

Don’t miss any of these very important events!
Subject to Change — Check with Chapter Office First
WATCH FOR LAST-MINUTE CHANGES DUE TO COVID-19

June 25 Landscape Beautification Awards Dinner, Grand
Vista Hotel, Simi Valley 5:30 p.m. Register at
www.clcasfv.org. Link is on the calendar page.

July 7  SFV Board Meeting, 10 a.m. via Zoom.

9  CI Chapter Family Beach Day at Harbor Cove
Beach in Ventura, 12 noon. Bring your beach
towels, your lunch, and your kids. SFV Chapter
members are welcome.

Sept. 16  Channel Islands Chapter & Friends Deep Sea
Fishing Trip, Hook’s Landing, Oxnard, 5 a.m.
19 SEV Golf Tournament, Tierra Rejada Golf Club,
Moorpark. Details TBD
Oct. SFV Aucxiliary Education Scholarship Auction TBD
Nov. 9-12 CLCA Convention, Hyatt Regency Resort and Spa,
Indian Wells, CA
Dec. Holiday Party TBD

o0 o
i ww.FEﬁnrmanuﬂHursﬂrr.num“*

00:525-5346 S

Celebrate Summer with
the Cl Chapter

¢ July 9 Family Beach Day at Harbor Cove Beach,
Ventura

on’t miss the CI Chapter Family Beach Day Saturday, July
9 at Harbor Cove Beach in Ventura. Things get started
at 12 noon. Bring your beach towels, your lunch, and your
kids. Water and sodas will be provided by the Chapter. CLCA

members from surrounding chapters are welcome.

Harbor Cove Beach has its own parking lot, bathrooms, and a
visitor center that is friendly for children. Visit https://www.
nps.gov/chis/planyourvisit/visitorcenters.htm for informa-
tion.

Call CI President Kyle Hillendahl at 805-864-0836 and let
him know that you will be attending.

San Fernande Valley Chapter
SPONSORSHIP RECOGNITION

BRONZE SPONSOR
LCIS

Thank you for your support(?
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President’s Message

Successful Night

ello San Fernando Valley CLCA members! I appreciate the participation in our Roundtable Discussion from
First and foremost, I want to give a our members who were able to attend. Thank you for sharing your
special thanks to Jose Robles from Landscape ideas and your wisdom.
Xirigfzﬁzwl;:;nk SFV Awards Dinner June 25
us to use your site It is events like this that get me Don’t miss our Landscape Beautification
FRANCISCO and for providing Awards Dinner Saturday, June 25, 5:30
N \R delicious food for exclled to be p(ll'l' o‘l I'l‘le CLCA p-m. at the Grand Vista Hotel, 999
SFPV Czap;” all that attended. . Enchanted Way in Simi Valley. If you
G,ZZS;LZZW Also thank you for association, to see so many new have not yet registered for our Awards

Dinner, please do so as soon as possible.
Go to www.clcasfv.org, there is a link

Landscape Gy inviting your clients  fqceg and everyone networking and

and others to the

event — some of whom are potential |'u|king about similar interests. to register on the calendar page. See you
members — which made the Roundtable there.

even more successful. I would also like to As always, if you are interested in joining
thank ] f’hn Hernandc?z who helped' set the association or our Board of Directors, please do not hesitate to
everything up and guided the meeting perfectly. contact us to guide you through the process. Remember the more
It is events like this that get me excited to be part of the CLCA active you are the more rewarding the experience.

association, to see so many new faces and everyone networking Thank you all! — Francisco

and talking about similar interests.

SUPPORT OUR ADVERTISERS!

SAVE WITH
FOR
WITH DOWN

ON SELECT NEW CAT® EQUIPMENT*
UPTO TOWARDS A PROTECTION PACKAGE'

CONTACT YOUR QUINN SALES REPRESENTATIVE TODAY!

*Qffer valid from January 1, 2022 through June 30, 2022 on select new Cat® machines sold
by Quinn Company. Offer may change without prior notice and cannot be combined with any
other offers. Additional terms and conditions may apply. Contact Quinn Company for details.

Visit us online or contact our reps.

o
Victor Muiioz ' ‘r Victor Felix QU I N N @
(818) 297-8742 _& (323) 712-4554

Victor.Munoz@quinncompany.com  Victor.Felix@quinncompany.com QuinnCompany.com
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Freedom from Fear From an article by Mark Matteson, Sparking Success

fyou find yourself full of fear, try the following Five Strategies
that appear in my book, “Freedom from Fear.”

1) F.E.AR. is an acronym. False Evidence Appearing Real. It’s a
feeling and feelings are not facts. Moreover, they are temporary.

2) Did you know that one square mile
of fog is only 12 ounces of water?
When we are driving our car and
we come across a fog bank, most
people slow down, some even stop.
It’s only water. It’s temporary. Fog
is like Fear, it comes in many forms:
doubt, worry, indecision, anger, o o
judgment, ;};ejudice and hatg. Slow IS the worst thlng I'h(“

down, take a breath, and ask, “What

am I afraid of?”

3) Ask yourself, “What is the worst
thing that could happen if what
I am worried about comes true?”
Write it down. Then ask “IF then...” If then, could I live with
that? Would I survive?

could happen if what | am

5) The opposite of FEAR is FAITH.
F.A.L'T.H. is also an acronym:
Forgiving, Accepting, Intentional,

Thankful, Humble! Have faith. Pray

Slow down, take a breath,

and ask, “What am | afraid
of?”...Ask yourself, “What

worried about comes true?”

and Meditate.
If prayer is
talking to
God, medi-

MARK MATTESON
tation is Sparking Success

listening.

Babe Ruth said, “Never let the striking
out get in your way.” He ought to
know. He holds the record for the
most strikeouts, 1,330! He also hit 714
Home Runs. The most painful and
debilitating fear is the unknown. Get
the facts from the right sources.

Mark Matteson is an inspiring speaker
and the author of the international

bestseller, Freedom from Fear, now in its third edition. His company,

Sparking Success, is located in Edmonds, WA. Phone: (206) 697-0454.

4) Make a list of all the things you are worried about. Write them
all down. Then come back tomorrow and see how you feel.
Colin Powell would do this when he was five star general. He
said, “Things always look different in the morning.”

GREAT DEALS ON ﬁﬂiﬁ&ﬂiﬂﬂ Wil Supplies Lot

BUY 9
VALVES
GET 1
FREE

3/4" OR 1" hir—l‘
ANTL-SIPHON © .

Landscape

Warehouse

BUY
A BOX | | o

1800 PRS-30
POP-UPS
ANY SIZE

Everything you need for your
next award-winning landscape,

RAMGATION SUFFLIES & MURSERY

landsczpewarehouse net (0]
5o Habla Espaiol

GET
THIS

- ESPAME3 Timer
. 2 “ﬂdules 1 @r B mlabiuei
« 2 Bags of HNozzles

Van Nuys - (B18) 387-6445 - TO53 Valjean Ave.
Covina - (626 9E7-6180 « 545 N, 2rd Ave.

Azusa - [G26) 6351050 « 927 'W. Foothill Blhwd,

Altadena - (E26)598-1799 . 757 W. Woodbury Rd,

Pasadena - {526) TO2-3319 - 1673 E. Walnut 5t.

Pasadona (Mursery) - (G26] T22-T551. 170 5 Kinnetoa Ave,
Duarte (Murseryl (6261 722-7351- 2800 Royal Qaks D,

GQuartz Hill Garden Conder - [561] 543-5222 - 42354 50th St West
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Supplier’s Corner

life brings with it opportunities, and you
must be prepared to act on them when they
come along. You take the right classes, you
get the right licenses, you align yourself with
the right suppliers, and you make sure you
can “staff up” when that opportunity becomes
a reality. In a sense,
you take control of the

JOSE ROBLES

Owner

S'I'CIYing Ahead of the Changes By José Robles, Owner Landscape Warehouse

Now we have these insane water restrictions to deal with. (I believe
they’re partly political.) We’re an irrigation store, should we just
close up until the rains come next winter? I don’t think so. We
just remodeled our Altadena store to better deal with the conserva-
tion needs of our customers and their clients. Other locations will
follow. We may even hold classes on best ways to manage mainte-
nance accounts during this restriction period:
best equipment to use, best supplements,

Landscape Warehouse

'IE]LHEE!;

future by preparing for
it today.

But what if the things that come along

are out of your control? Then what? Take
inflation, for instance. Everyone said it was
coming. You could GET AHEAD of some
of the changes it would bring — and limit the

e
best techniques, and more.

Even though much of this is out of our
control, we can still prepare for them and
lessen their harm. We might even find new
ways of making additional income. Like they
say, “turning lemons into lemonade.”

Speaking of our Altadena store, drop by if

damage it costs businesses and other sectors = X EE— .
fl'fg d sic d and watch LANDSCAPE WAREHOUSE you're in the area and let them know you
of Hfe — o you coud sit around and watc ALTADENA read about them here. Check out our new

your money erode. We chose to take action
by stocking up while prices were low on some items and practicing
wise inventory management with the rest.

Once we saw gas prices beginning to rise, we began to route our
deliveries in ways that saves mileage and better manages our fuel
costs.

In our pursuit of
Quality

we never cut corners.

F

When you want the Best

1-800-532-3489

www.sod.com
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lighting room and all our other renovations.

They’re located at 757 Woodbury Rd., Altadena; (626) 398-1799.
SFV Roundtable Discussion a Big Hit

We very much enjoyed hosting the San Fernando Valley CLCA
Chapter, and members of surrounding chapters at the SFV
Marketing Roundtable May 26. There were great ideas from
speakers and guests at our Van Nuys store, along with delicious
food, a nice raffle, and lots of camaraderie. We'll have to do it
again sometime. See you soon. — Jos¢

WHOLESALE NURSERY

Phone (818) 348.9268
GROWING GROUNDS

Fo (B18] J48-T699

Green Thumb

HAMCY BERGELIST
plantorders@gtgrowinggrounds.com
twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

7850 TOPANGA CYHN, BLVD
CAMOGA PaRK, CA G103

oML TYLER SMITH

_'; ".J Areg ) Marketing Manager

= z

m _.'" 310011 AGOURS ROl
* STy WESTLAKE VILLAGE, CA 91361

(RG] 408-6Tde « (B18) BE9-2553
FAX: (R1H) BES-9332 - (B05) 4097048

WA S8 T HFIFESEFPFLY (LM
TYLERSMITH @ SMITHPIPESUPPLY COM



http://www.eldoradocommunicationspublications.info

CELL: 8BS 5 750
FAK: BO5-934- 2218
Wi LA T O
£ Bzl 5110
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RICK SACKS
Terrtiory Wanayper

500 W, Sepulveds Blvd,
Coarsom, CA 90745
HN-232-2322

www Kelloprtarden.com

Melieng peopa cemars deatifial Geeloapes and garde,  JSaomce JY25

'Throw your cllents

CDI # 0B64616

Text for a Quote!
562.682.0606

Healthy Work Environment

a lifeline

Your expert services can save your clients water
and money!

Increase your expertise in water management and
help grow your business with these CLCA resources:

Webinars e Certification programs
Drought updates ¢ Turf replacement info

LANDSCAPERS "=
ADVANTAGE & @

COMMERCIAL INSURANCE PROGRAM

California
/ Landscape
Contractors
- W Association

clca.org/water

AN DSCAPE?S
S  NOVEMBER 16™ & 177 EXPO L

Anahelm Convention Center
Anaheim, CA

The Largest Landscape Industry
=, Event in the Southwest
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Industry leading technology, &
mnovatlon and warrantyj %

LIGHTING Inc.

ARCHITECTURAL LANDSCAPE & OUTDOOR LIGHTING

805-864-0836 kyle@spjlighting.com
www.spjlighting.com

Your Southern California

Sales * Rentals ¢ Parts ¢ Service e e I

bl
..-l.h-“r""'n.r‘ﬂ‘i' i

Call: Chris ChadW|ck at (805)-207 0632

www.coastlineequipment.com

Co ASTLI N E OXNARD SANTA MARIA SYLMAR
1930 E. Lockwood St. 1950 Roemer Place

12435 Foothill Blvd.
~ Oxnard, CA 93036 Santa Maria, CA 93454 Sylmar, CA 91342
JOHN DEERE EqU'Pmenf // (805) 485-2106 (805) 922-8329 (818) 890-3353
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Five Legal Issues That Could Sink Your Business
From an article in allBusiness by Aty Tony Crighton Small Business Attorney NYC

wning a business comes with many rewards, but it also carries

its fair share of troubles and issues. Of all the issues that a
business owner may face, perhaps none are more problematic
than issues of a legal nature. This is perhaps because legal issues
have the ability to easily kill a business, and depending on the
nature of the issue, can affect the business owner in their personal
capacity as well. The following are
five potential legal issues that every
business owner should be aware of:

...violation of consumer laws can have a

Employment laws

Even the individual who starts out as
a one-person business may eventually
end up employing additional people
as the business grows. Once this
happens, the business has the added
responsibility of ensuring everything
regarding its relationship with its
employees is handled above board
and in line with any and all tenets of
the law.

From number of working hours and
work environment to time off and
dismissals, there likely is a law that
regulates these actions. It is up to the
business owner to ensure he or she is
aware of whatever these laws might
be, and to ensure their business is not
in violation of them. Ignorance of the
law is no excuse.

Ethics laws

Ethics laws are arguably some of the easier laws a business may
unwittingly run afoul of without realizing it is doing so. This

is because ethics can be a “grey” area — what might be consid-
ered ethical to some may be considered unethical by others. If a
business owner does not consider a business-related issue to be
unethical, he or she may continue operating in such a manner
when the law clearly thinks and says otherwise. And as the law is
no respecter of persons, the person who conducts any unethical
activity prohibited by law will likely be punished if caught.

Within the context of a business, ethics can apply to practically
every functional business area: finance, human resources, sales and
marketing, contractual agreements, and much more. Thus, it’s easy
to see how a business easily can run afoul of an ethics law without
knowing it.

One example of an unethical business practice is price fixing.
Three local bakeries, for instance, may jointly decide on charging
the same price for the bread they sell. When a number of
companies collude to “fix” the price of a product they all sell, the
government sees this as reducing competition in the market and
ultimately not being in the best interest of the consumer.

devastating impact on a husiness, ranging

from large fines being slapped against it

to having its business license suspended...

If a business violates ethical laws put in place by the government,
it may simply be slapped with a fine or some other penalty for
which it can easily recover from. However, other types of ethics
violations may see the repercussions play out in the public space.
In this age of social media and instant access to information, the
credibility of a business can suffer in the eyes of its customers or
with the general public that may
refuse to do business with the
company in question.

Customer protection laws

Customer relationships are often
one of the most important factors
affecting the success of a business.
Yet, these relationships often can be
delicate and fraught with difficul-
ties. It is perhaps for this reason,
and more, that laws were put in
place to regulate and manage the
relationships between consumers
and businesses.

More often than not, laws are
more likely to be on the side of
the customer than the business.
These laws are often designed

to protect consumers from the
unfair, and even abusive practices,
of some businesses. Some of the
customer protection laws that exist
today cover a wide range of topics,
including privacy rights, product
liability, misrepresentation, and
unfair business practices.

Just like any of the aforementioned areas of law, violation of
consumer laws can have a devastating impact on a business,
ranging from large fines being slapped against it to having its
business license suspended, as well as individual or even class
action lawsuits.

Continued on page 10

Lanoscars CONTRACTORS
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1 L 4 ey Tl R = T10]
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SOUTHERN CALIFOENA
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Advertising Index

Five Legal Issues, from Page 9

Call Our Advertisers First!

Birch Equipment Finance. . . ........................ 10

Intellectual property laws

Today where the vast majority of businesses have some type and
CLCA Insurance Solutions . . . ....................... 10 form of digital footprint, there is an increased risk of unknowingly
violating an intellectual property law. Intellectual property laws

CLCA Member Advantage . . . ....................... 11 are those laws that are designed to protect the intangible or “intel-
Coastline Equipment ... ................... 8, Back Cover lectual” creations of other people, and include things like music,
literature, symbols, content, designs, and images.
Gro-Power. . .. ... 10 . . .
Immigration audits
Kellogg Garden Products. .. .......................... 7

Businesses should be aware there are laws in place regulating the
Landscape Expo — Anabeim . ... ...................... 7 employment of non-citizens or non-permanent residents of the
United States, and violation of such laws often carry stiff penalties.

Landscape Contractors Insurance Services . ... ............ 9 The U.S. government may conduct surprise immigration audits
Landscapers Advantage. . . . .......................... 7 and can impose large fines on companies found to be in violation

of immigration-related laws. The onus, therefore, rests on the
Landscape Warehouse. . . .......... ... ... ... .. ..., 5 business owner to ensure its employees have the legal right to work
Performance Nursery .. ... 3 in the country.

Quinn Company . . ..., 4 Conclusion

Smith Pipe & Supply . ... ... 6

Southland Sod. . ... ... ... ... ... .. ... ... ... 6 competition, licensing, and more. It is important to be proactive

In addition to the areas mentioned, there are numerous other
legal issues a small business could be faced with related to tax,

o in knowing what the laws are and how violating them could affect
SP] Lighting Inc.. . .. ...t 8 your business.

ADVERTISE WITH US!

Call John Hernandez
(626) 715-1757

3 Soil Analysis Service
Bl RCH

FINANCIAL, INC Reports can be send via email or U.S. Mail

e Fast Turnaround e Consulting Services

) Hiim‘ﬂ: - . . ] n
« Flexible l.mpumhﬁq o GRO“PQWER
= Loan Refinancing fvitlable | i 2 WWW.gropower.com

. HHI & Used Equipment 8. 41 - 909-393-3744  Fax 909-393-2773 * 15065 Telephone Ave., Chino CA 91710
et

DISCOUNTED RATES!

For Mmmbers of the,
feen lnusiry
Lo-iip

CLCA Insurance-
Solutions

License 0172721
~ e -~ . 11 West Court 81, Suite D
- Bill Deeble Woodland, CA 95685

Sales Agent
bill.deeble@arm-i.com Toll Free # 1-855-662-2522 (CLCA)
ontact us ot (800) 959-3701 Fax # 1-530-662-1710
visit greenindustryes-ep-com/birch or Jrasmpieu iy
email financing@greenindustryco-op.com s e i Encorsed by: Licanee CARIITITRY
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Just Takin’ a Moment

Thinking About Thinking

believe there is One Creative Power in the Universe. Scripture
states, “In the beginning, God.” And the Gospel states, “In
the beginning was the word and the word was with God and
the word was God.” I find these concepts converge. God as our
Creator expresses through our thinking at the level of our under-
standing. We all are surrounded by a spiritual substance that
when consciously you think of a desire to experience you send the
message to your subconscious and it acts upon the manifestation
of that which you desire out of this God substance that is there.

The creative force that conceived us all is the same power to create.

Just as the soil in one yard has the same creative potential as the
same soil blocks away. The soil is not creative because it is your
soil. It is creative because it was made that way. Our individual
creative activity is understanding and using this creative substance
that is limitless, and “plant” that which we desire.

Our power is universal, it is not exclusive. We all use the same
power. It is my understanding that our ability to control our lives
is not due to a divine providence outside of yourself but comes
only from within you.

A universal principle exists for all. What we think about without
any restriction the creative force objectifies. I guess that would
mean to be careful as to what you’re thinking...thoughts can
restrict you, I have found. God, our Creator, does not play
favorites. The rain falls on the just and the unjust. The sun shines

on all alike.

SOD

* A turfgrass alternative changing the industry
* No need to sacrifice lawns to save water on landscape
* Grows low to the ground rarely exceeding |”

* Dark green year round, and if left un-mowed produces
small white flowers May-November

WEST COAST

W TURE

Ask us about
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873

Within a seed is its own germination.
Within your thinking is the power to
experience what is being thought. You
do not have to make your thinking
creative. Our Creator has already done
that.

Success is not a chance experience but D AVID JUNOD
one of practice and skill. Your world is Sheridan Landscaping,
your thinking objectified. Namasté Inc.

— Dave Junod

8t Annual

g%  CHANNEL ISLANDS

CHAPTER

Friday fu;%m? Veip

Sept. 16
2022

5a.m.to 4 p.m.

Sponsorship Opportunities!

Admiral Sponsor ($500)
One Available!
Sea Captain Sponsor ($400)

Site One Landscape Supply, Evan Moffitt
Commander Sponsor ($325)
Landscape Warehouse, José Robles
Includes $25 Galley Credit (if fishing)
Additional Sponsorships at this level still available
Fishing Mate ($250)

Several Available!

NOTE: Sponsorship does not indude Fishing ($125 per person)

Sponsorship Benefits:

Event Sponsors will be showcased EACH MONTH through the end of the year. More and more
Sponsors will be promoted as new Sponsors are added. This fantastic promotional opportunity
for your company is at no extra cost! This includes names and logos in our Fishing Flyer and
Application, plus newsletter and social media write-ups about your products, services, and
activities. Each Sponsor will also be personally thanked at chapter events throughout the year, as
well as on-board recognition at some time during fishing day.

Thanks to our Sponsors so far:

Hook's Landing

3600 S. Harbor Blvd., Suite 115
Oxnard, CA 93035; (805) 382-6233

THE 2022 - ANAHEIM

LANDSCAPE @Eumnnu n

NOVEMBER 167 & L7

e

HIT Al

SOUTHLAND
SK LANDSCAPE ] Fiale
DESIGN, INC. s e e

For more information: John R. Hernandez, CLCA Channel Islands Treasurer
eldoradowriters@gmail.com or (626) 715-1757
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http://westcoastturf.com

@ JOHN DEERE COASTLINE

Equipment /

BIG PARTS PROMISE
The Parts You Need Will Be in Stock

BIG MACHINES

REQUIRE BIG UPTIME -
. ,,

. =] #ﬁ £
. '.‘.-.ﬂﬁﬁ g -

One of the ways Coastline Equipment & John Deere Does Big is by providing the parts you need
when you need them to keep your heavy equipment producing day in and day out. To prove it,
we've introduced the BIG PARTS PROMISE. Same Day or Next Day Delivery on key parts for
your heavy equipment,a parts program, designed to keep you running.

Long Beach, CA (562) 272-7400

Bakersfield, CA (661) 399-3600 Oxnard, CA (805) 485-2106 Santa Ana, CA (714) 265-5500 Santa Maria, CA (805) 922-8329
Sylmar, CA (818) 890-3353  Jerome, ID (208) 324-2900  McCall, ID (208) 634-3903 Meridian, ID (208) 888-3337

Elko, NV (775) 777-7070  Las Vegas, NV (702) 399-2700

WWW.COASTLINEEQUIPMENT.COM/BIG-PARTS-PROMISE
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