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CLCA San Fernando Valley Chapter presents

WATER RESTRICTIONS &
V AWARD-WINNING LANDSCAPES

We're excited to have representatives from Valley Soil and the
Metropolitan Water District of Southern California speaking at this event!
Get updates on the most recent water restrictions and learn innovative
ways to meet reduction goals, while maintaining beautiful landscapes.

THURSDAY, APRIL 27, AT 5 P.M.
FREE to attend

LANDSCAPE WAREHOUSE [ andincludes |
11311 Hartland St., North Hollywood, CA 91605 innerthanies to:

Landscape
Warehouse

FREE TO ATTEND WITH RSVP Q) |_varehouse
You don't need to be a CLCA member to attend!

RSVP TO JAN VEIS AT (818) 772-7233 OR SFVCLCA@GMAIL.COM




Coming Events, Contact Numbers ¢& More

CLCA

\Z

Francisco Salazar

Groundcare Landscape Company

888-255-5755
818-970-7592 cell

francisco@groundcarelc.com

San Fernando Valley Chapter
2023 Board of Directors

CHAIRMAN OF THE BOARD
Luis Casas
Legacy Tree Care
818-618-7703
luiscasas@legacytreecare.net

VICE PRESIDENT MEMBERSHIP
Steven Kinzler
S K Landscape Design, Inc.
818-345-0492 office
818-345-0494 fax
818-266-3828 cell
skinzler@sklandscape.com
VICE PRESIDENT PROGRAMS
Tom Lucas
Performance Nursery — Somis
(310) 925-8075
tom@performancenursery.com
SECRETARY
Natalie Balyasny
Landscape Contractors
Insurance Services, Inc.
(818) 426-0521
nbalyasny@Icisinc.com
TREASURER
Mickey Strauss
MSM Landscape Services, Inc.
818-402-4500
818-361-1788 fax

mickey@msmlandscape.net

WEBSITE AND SOCIAL MEDIA

BOARD OF DIRECTORS
Rich Angelo
StayGreen, Inc.
800-741-9150
rangelo@staygreen.com

Rene Emeterio
Specialized Landscape
Management Services Inc.
805-520-7590
805-823-5603 cell

remeterio@slmlandscape.com

Klaus Kumme
Kumme Landscaping
818-535-2035
kkumme@gmail.com

AMO REP
OPEN

CHAPTER EXECUTIVE SECRETARY
Jan Veis
818-772-7233
sfvclca@gmail.com

AUXILIARY PRESIDENT
Cindy Strauss
818-341-2239 Home
818-620-3540 Cell

Bronwyn Miller cindystrauss@hotmail.com
Eyescapes
949-466-1222
eyescapes@yahoo.com
www.clcasfv.org

VALLEYSCAPE PUBLISHER
John Hernandez
626-715-1757
18466 Dragonera Drive
Rowland Heights, CA 91748
eldoradowriters@gmail.com

FAX 866-591-5093

ASSOCIATE EDITOR/
ART DIRECTOR
Jerry Robin

J. Robin & Associates
Graphic Design
626-644-4239
jrobinps2@gmail.com

STATE AND LOCAL EVENTS

Don’t miss any of these very important events!
Subject to Change — Check with Chapter Office First

WATCH FOR LAST-MINUTE CHANGES DUE TO COVID-19
April 6
27  “Water Restrictions & Award-Winning
Landscsapes.” 5-7 p.m. Valley Soil rep Eric
Anderson and LADWP rep to speak at Landscape

Warehouse-North Hollywood, 11311 Hartland
St. Free event, includes dinner. All area chapters

Board Meeting 9 a.m. via Zoom

invited.
May 4-6  Landscape Awards Judging
June 10  Beautification Awards Banquet, Monterey
Concessions at Encino Golf Course. Details TBD
July Estate Planning, Wills TBD
Aug Money Management TBD
Sept Golf Tournament TBD
CI Fishing Trip TBD
Oct Auxiliary Auction TBD
Nov CLCA Convention, Monterey, CA TBD
Dec Holiday Parcy TBD

ELDORADO

COMMUNICATIONS, INC.

JOHN R. HERNANDEZ
Publisher /| CEO

18466 Dragonera Drive / Rowland Heights, CA 91748
tel 626.715.1757 / fax 866.591.5093
eldoradowriters@gmail.com

WHOLESALE NURSERY
GROWING GROUNDS

Phone (818) 348-9266
Fax (818) 348-7699

Creen Thumb

NANCY BERGQUIST

plantorders@gtgrowinggrounds.com

twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

7659 TOPANGA CYN. BLVD.
CANOGA PARK, CA 91303

SMITY, TYLER SMITH
,,; t) Area / Marketing Manager
- Z.

i _{" 31011 AGOURA ROAD

¢ StoeY WESTLAKE VILLAGE, CA 91361

uve (805) 498-6744 + (818) 889-2593
FAX: (818) 889-9332 » (805) 499-7948
WWW SMITHPIPESUPPLY.COM
TYLERSMITH@SMITHPIPESUPPLY.COM
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President’s Message

Staying Dry - Major Events Ahead

ello fellow San Fernando Valley CLCA Hollywood, 11311 Hartland Street, April 27 from 5 to 7 p.m. This

Chapter members! First of all, thank you isa FREE EVENT and includes dinner. Although we have had all
to our current board, this rain it does not mean we are out of the
they have all been doing drought so thinking of the future we are bring-
a great job working and In the next two months CLCA will ing you this event.

i showing up at meetings.
FRANCISCO gup &

be working hard to bl‘illg you Regarding the Beautification Awards, make

S Let’s not forget that it is i kine hard ine th
ALAZAR all volunteer work, and it an important educational event Sfe yotl feeep workiig hatd on preparing the
SEV Chapter s all aporeciated to hel . r .. sites you are entering, and keep in mind that
Presidlent ol Oufipfeuow member‘: dealing with “Water Restrictions  you need to submit your projects by April 20.
Groundcare :

Winn; " Judging will be May 4-6. As a reminder save
It has been a cold and & Award Wmnmg landscapes. the %1at§ for the Beautification Awards cer-
wet few weeks, and for most of us very busy The event will take pluce at emony in Encino on June 10...don ¢ forget!
ones fixing what all the storms have left behind
at our clients’ homes.

Landscape Co.

lundscupe Warehouse — North As always if you are interested in volunteer-

HO“YWOO(I 11311 Hartland ing for any of our events or joining any of our
/4

In the next two months CLCA will be working committees, please feel free to contact any our

hard to bring you an important educational Street, Apl’il 27 from 510 7 p.m. board members. We would be happy to have
event dealing with “Water Restrictions & you join us. — Francisco

Award-Winning Landscapes.” The event will

take place at Landscape Warehouse — North

SUPPORT OUR ADVERTISERS!

WE HAVE YOUR
WORLD COVERED.

©%. $© DOWN. © HASSLE.

+ $500 TOWARDS A CVA
(CUSTOMER VALUE AGREEMENT)

CONTACT QUINN FOR MORE DETAILS.

888.987.8466

*Offer valid from January 1, 2023 through March 31, 2023 on select new Cat machines sold by Quinn Company.
Offer may change without prior notice and cannot be combined with any other offers. Additional terms and conditions
may apply. Contact Quinn Company or scan the QR Code for details.

Sylmar Sales

'™ Victor Muiioz Quinn Com
& pany QUINN
W (818) 297-8742 13275 Golden State Rd @
Victor.Munoz@quinncompany.com Sylmar, CA, 91342 QuinnCompany.com
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Safery First!

The Human Elements of Slips, Trips and Falls
From an article by Adrienne Jones, safety manager at ACRT and ACRT Services

As a safety professional, one of the most disturbing things I've
seen is a video of an employee who was looking down at their
phone while walking, slipped off a curb and ended up being hit by a
vehicle. Thankfully, that employee fully recovered and returned to
work, but this incident was a stark reminder of the ongoing pattern
of distracted walking that needs attention. Slip, trip and fall occur-
rences have much to do with the human elements of distraction,
complacency and stress, just to name a few.

Distractions are anything
that draws a person’s atten-
tion away from the task at
hand; and in the modern
world, our devices top the
list. These devices can make
us vulnerable to hazards
around us, especially when
engaged in activities such as
texting, talking on the phone
or listening to music through

headphones.

It can be easy to forget how
much our senses have to

do with slips, trips and fall
occurrences. When it comes
to walking, auditory cues can
often be more important than visual cues; something as simple as
hearing our footsteps can significantly contribute to our balance and

walking safety.

Other factors such as distractions, stress, fatigue and rushing, play
important roles in the slip, trip and fall incidents in our indus-

tries. The role of inattention is huge. According to the National
Institute for Occupational Safety and Health (NIOSH), 18% of the
1,176,340 nonfatal work injuries resulting in days away from work
in 2020 were related to slips, trips and falls.

Our organization promotes proper footwear, addresses physical haz-
ards, highlights weather conditions, and so on, but it’s important to
look at the human element — the emotions and mental state we’re in
that also contribute to distracted walking,.

A study on non-fatal occupation falls conducted by Yeoh, Lockhart,
and Wu looked at the relationship between employees’ length of
service and the rate of accidents. The results showed employees with
more than a year of employment “experienced more than 70% of
fall accidents,” while employees with less than a year of employment
experienced “considerably less (-28.8%).”

The takeaway? Human factors such as complacency can be com-
bated by implementing annual training programs that reinforce
fall-safety awareness.

Going Back to the Start

When looking beyond physical hazards, the mental state of employ-
ees is in direct correlation with slip, trip and fall incidents. In just

seconds, a person can become hyper-focused on a task — whether
they’re looking up for conductors and trees, searching for meters, or
trying to locate an address.

I’s easy to mentally “check out” during the task of walking.
“Highway hypnosis” isn’t limited to just driving. It can take place
just as often when we’re walking. Think about it; most individuals
in the green industry walk more than they drive each day.

When a person’s attention

is focused elsewhere, they
are less likely to participate
in active safe walking —an
awareness focusing on where
you are walking, every step
you take. Taking the time

to scan your surroundings
for hazards, focusing on the
immediate terrain, and being
conscious of potential risks
in your path can prevent
costly incidents.

These daily tips for safe walk-
ing practices can improve
our overall awareness and
create safe, consistent habits:

* Walk at appropriate speeds.

¢ Take your time. Practice mindfulness and focus on the present.
* Test footing before committing weight.

* Use your arms to keep you balanced.

* Eliminate distractions such as mobile devices.

* Avoid carrying large objects.

* Avoid wearing headphones.

* Avoid wearing sunglasses in low-light areas.

* Use railings on stairs and mirrors at corners.

* Reduce over-striding when walking.

* Always choose the safest route over the shortest.

Safety Versus Convenience

I¢’s always best to take the safest route over the shortest. That can be
a difficult thing to balance when there’s work to be done within a
set number of hours. Employees are frequently inclined to take that
short route.

As individuals, we must hold ourselves accountable by being aware
of our surroundings and avoiding unnecessary distractions. Active
safe walking sharply reduces the chances of being involved in a pain-
ful and costly incident. By increasing our awareness and improving
our daily habits, we can prevent the occurrence of slips, trips and

falls.

This article originally appeared on Landscape-Business.com, sister prop-
erty to SportsField Management magazine.
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Supplier’s Corner

believe that because of all this rain, the next

couple of years should be easier for landscap-
ers and those that supply them. Let’s hope
there will be a reduction and loosening of
water-related restrictions, which should result
in more work being available for our industry.
Sod growers and other suppliers hurt by the
restrictions will begin enjoying life again, as
will the landscapers and gardeners who install
their products.

JOSE ROBLES
Owner
Landscape Warehouse

Oh, we’re not out of the woods
yet — because of inflation and
rising interest rates — but I still
can see things turning in our
favor as long as our politicians
will get out of the way of what
can be a moderate business
comeback. And it will have all
started because of the recent
rainstorms greening our cli-
ents’ homes and partially filling oy

California water reservoirs. And P, M

don’t forget the snowpack that
will help serve our future water
needs.

This also means that Landscape
Warehouse will see an increase
in the sales of sprinklers and
rotors, along with plants of all
kinds. Unfortunately, the rains
have not exactly been a win-win
for everyone.. .just ask someone
whose home got damaged or
washed away. But for most of
us. ..the rain means good news,
and we all can use some of that.

To make sure gardeners and
landscapers are sufficiently edu-
cated in the everchanging field
of landscaping, and that they can
handle the increased workload
properly, Landscape Warehouse
will soon be announcing a
schedule of classes about various

aspects of irrigation and other important areas of our industry. You
don’t want to miss them!

Speaking of rain and snow — of which our local area has recently had
both...my sons and I, along with a couple of friends, went up to my
property near Wrightwood a couple of weekends ago to “relax” and
enjoy the winter weather. Soon after we arrived, we were hit with a
major snowstorm that brought several feet of snow! As awesome as
it was enjoying the beauty of it, we had to come to the realization
that...we were snowed in!

6 March 2023 SFV CLCA Valleyscape

RAIN = Good News for Landscapers

LANDSCAPE WAREHOUSE SNOWMEN
dig their way out of a tough spot.

What “relaxing?” We spent much of the
weekend shoveling snow so we could get our
vehicles out and down the mountains from

.  our 5,000 ft. level. It was a challenge but

'f ~ with teamwork, some muscle, and a little
m tequila, we overcame it. It’s a great feeling
when you can work your way out of a tough
spot and then laugh about it.

™ Wiater Restrictions Educational Night
April 27 at Landscape Warehouse-
- North Hollywood

Back to business..
finishing touches our Water Restrictions
Educational Night April 27 at Landscape
Warehouse — North Hollywood. “Water
Restrictions 8 Award-Winning Landscapes”
will bring you up to date on the latest water
conservation measures and restrictions, and
how these apply to that award-winning land-
scape you want for yourself or your clients.

.we are putting the

, Sponsored by Landscape Warehouse and
hosted by the San Fernando Valley Chapter

" of CLCA, this FREE EVENT is set for
Thursday, April 27 from 5-7 p.m. and will
include dinner. Landscape Warehouse-North
Hollywood is located at 11311 Hartland
Street — (818) 287-8866. This educational
event is open to CLCA members and friends
from the San Fernando Valley, Los Angeles/San Gabriel Valley and
Chanel Islands Chapters, plus other interested gardeners, landscap-
ers, and community members.

One final thought..
changes and brings snow to our local area that night as it did a
couple of weeks ago, don’t worry...Landscape Warehouse has an
excellent supply of shovels just in case. — José

.on the slim chance that this wacky weather



Protecting Your Business

12 Unlicensed Contractors Cited in Undercover Sting in Central Valley

uring a two-day undercover sting operation in Tulare, the

Contractors State License Board (CSLB) cited a dozen individu-
als for charging thousands of dollars on home improvement projects.
Suspects could face serious fines and/or jail time as a result.

In January, CSLB’s Statewide Investigative Fraud Team (SWIFT), in
partnership with the California Department of Insurance, went under-
cover and asked the alleged unlicensed contractors to bid on jobs ata
single-family home. Of those invited, 12 were found to be contracting
illegally. Eleven individuals were issued a Notice to Appear in criminal
court at the sting site while one individual was referred to the Tulare
County District Attorney for misdemeanor prosecution for placing a
construction bid after leaving the property.

The bids ranged from $790 for flooring to as much as $5,600 for land-
scaping — all above the legal $500 threshold for contracting without a
license. In California, contracting without a license is a misdemeanor

and punishable by a fine of up to $15,000.

Eleven of the suspects could face additional charges for their illegal
advertisements. Licensed contractors are required to include their
license number on all business-related materials (such as adver-
tisements, vehicles, and business cards). The civil penalty for not
complying with his requirement could lead to a $1,000 fine for a first-
time offense.

“California consumers are going to reach out to contractors for
weather-related construction projects, and we want unlicensed indi-
viduals to know that they can work legitimately by obtaining a license

GREAT DEALS ON ¥ Weathermatic

PL800 TIMER

PROLINE
CONTROLLER

SLM2 MODULE
SMARTLINE
2-STATION
EXPANSICON
MODULE

Landscape

Warehouse

IRRIGATION SUPPLIES & NURSERY

A

Everything you need for your
next award-winning landscape.

landscapewarehouse.net @@ (O)
Se Habla Espariol

)
BUY E SL1600 OR PL800

if they meet minimum license qualifications,” said David Fogt, CSLB
Registrar. “Learn how to get licensed by attending CSLB’s free, online
Get Licensed to Build workshop and speak directly with our licensing
staff who can answer questions you might have; it pays to get licensed.”

Seven of the cited individuals expressed they would have employees
complete the work, but they did not carry the proper workers” com-
pensation insurance. Penalties for not carrying workers’ compensation
insurance can be severe. For a first-time offense, suspects could be
sentenced to one year in county jail and/or pay a fine of up to $10,000.
They may also be fined $1,000 per employee on the payroll at that
time — up to $100,000 —and a stop order can be issued on work proj-
ects. There are additional penalties if an injured worker files a workers’
compensation claim and the employer doesn’t have the proper insur-
ance. That employee can also file a civil action against the employer.

Two individuals also asked for an excessive down payment ahead of
starting the work. Contractors can only ask for 10% or $1,000, which-
ever is less. This is a misdemeanor that could result in charges of up to
$5,000, or up to a one-year county jail sentence, or both the fine and
imprisonment.

For more information, visit CSLB’s website, or connect with us on
Facebook, Twitter, Instagram, and YouTube.

About CSLB: CSLB operates under the umbrella of the Department of
Consumer Affairs and licenses and regulates abour 285,000 contractors in
California.

Contractors Only

Save Water. Give Life. While Supplies Last

10%
OFF .

SMARTLINE OR PROLINE
TIMER/CONTROLLER

Box of ;
MAX '
4!!!6"’12!!
Pop-Ups

SLM4 MODULE
SMARTLINE 4-STATION
EXPANSION MODULE

AVAILABLE AT AWAREHOUSE NEAR YOU -

N. Hollywood - (818) 287-8866 - 11311 Hartland St.

Van Nuys - (818) 387-6445 - 7053 Valjean Ave.

Covina - (626)967-4180 - 545 N. 2nd Ave,

Azusa - (626) 633-1050 - 927 W. Foothill Blvd.

Altadena - (626) 398-1799 . 757 W. Woodbury Rd.

Pasadena - (626)792-3319 - 1673 E. Walnut St.

Pasadena (Nursery) - (626) 722-7351- 170 S. Kinneloa Ave.
Quartz Hill Garden Center - (661) 943-5222 « 42254 50th St. West
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Productivity Secrets

Productivity Secrets of Highly Successful Entrepreneurs

From an article by Brad Hogdson in al{Business

H ere is some of the best real-world advice from successful entrepre-

neurs, which can help you make better decisions, increase your
productivity, and keep you from procrastinating at work.

1. Surround yourself with people smarter than yourself

“I knew nothing about tech-
nology. I knew nothing about
management. But the thing s,
you don’t have to know a lot of
things. You have to find people
who are smarter than you. For
many years, I've been finding
people smarter than me and my
job is to get these smart people
to work together. And if smart
people can work together, it’s
easier.”

2. Focus on what you love —
Jay-Z, Hip-hop mogul

“It just got to a point where it
was, like, ‘Make this decision,
because this is something you really love and you love to do. It’s

— Jack Ma, Founder of Alibaba

(alifornia
AI.and:vmpv ;
Contractors F F'.YERS

Association Energy

Dear California Landscape Contractors Association member,

In an effort to encourage more association membership while creating value to
our existing members, the CLCA has partnered with California fuel distributor
Flyers Energy (www.4flyers.com) to offer a full service commercial fuel discount
program to association members!

« 5-cent fuel discount per gallon when purchased with a Flyers CFN
(Commercial Fueling Network) card

« 5-cent fuel discount per gallon when purchased with a Flyers Pacific Pride
card

Here’s how to get started:

Contact Niki Warden at (530) 863-4560 or nicholw@4flyers.com for more
information. Flyers Energy will also provide a FREE cost analysis of your most
recent fuel invoice to determine whether a CLCA-endorsed fuel program will
benefit your business.

We encourage you to start saving money and support CLCA by taking advantage
of this special program.

Sincerely,

Niki Warden

Account Manager
(530) 863-4560 Office
(530) 863-4020 Fax
www.flyersenergy.com

8 March 2023 SFV CLCA Valleyscape

time to really focus on and then get serious about it, give it your all.
And once I did that, it was no looking back from there.”

3. Plan your day — 7im Ferriss, author of “The 4-Hour Work

Week”

“Just a few minutes each morning can save you hours of wasting

{ Tl .
| | each day. Isolate the one or two

time or scattering your effort

most important things you need
to accomplish today.”

4. Surround yourself with
motivational reminders
— Blake Mycoskie, Founder
of TOMS

“I surround myself with inspi-
rational quotations. This
easy-to-follow piece of advice has
played a huge role in my being
able to get past my own fears
and insecurities throughout my
entrepreneurial career.”

5. Make decisions quickly — Jeff Bezos, Founder of Amazon

“Most decisions should probably be made with somewhere around
70% of the information you wish you had. If you wait for 90%, in
most cases, you're probably being slow. Plus, either way, you need
to be good at quickly recognizing and correcting bad decisions. If
you’re good at course correcting, being wrong may be less costly
than you think, whereas being slow is going to be expensive for
sure.

6. Hold less meetings — Elon Musk, Founder of Tesla

“Excessive meetings are the blight of companies and almost always
get worse over time. Please get [out] of all large meetings, unless
you’re certain they are providing value to the whole audience, in

which case keep them very short.”

7. Don’t multitask — Oprah Winfrey, Entrepreneur and
celebrity

“I have learned that your full-on attention for any activity you
choose to experience comes with a level of intensity and truth.

It’s about living a present life, moment to moment — not worry-

ing about what’s going to happen at 3 o’clock and what’s going to
happen at 7 o’clock.... That whole thing about multitasking? That’s
a joke for me. When I try to do that, I don’t do anything well.”

8. Treat people well — Larry Page, Founder of Google

“It’s important that the company be a family, that people feel that
they’re part of the company, and that the company is like a family to
them.... You treat people with respect, they tend to return the favor
to the company.”



HERE’S ONE FOR US “SEASONED CITIZENS”

By Mark Matteson, Sparking for Success
When | Am Old 5, v Sparking for S

The days go by so fast now, as I turn the calendar pages,
Another year behind me, as my face slowly ages.

Getting old is not for sissies, I heard my father say,
Yet I'm as old as he once was, that time is today.

But when I’'m old, much older than this day,

I'll keep my griping to myself, complaining doesn’t pay.

When I'm old I'll tell my tales, with all the gratitude I can muster,
And in keeping with Teddy Roosevelt, that famous Trust Buster.

When I'm old I'll seek to inspire and lead by example,
And share the hard-won lessons of my past, perhaps just a sample.

When I'm old I'll laugh at myself and follow Rule Sixty-Two,

Because I always feel better, every time that I do.

When I'm old I'll practice kindness, of the Radical Variety,
Then like Mr. Fred Rogers, I can positively impact Society.
When I'm old I'll listen more, to everyone I meet,

From the Butcher, Baker, and Candlestick Maker and the CEO on
Wall Street.

When I'm old I'll exercise my right to walk away,
From the cynics and the whiners, before they wreck my day.

When I'm old I'll make people laugh and tickle their funny bone,
So that their heart’s made lighter and they will never feel alone.

When I'm old I'll write that letter, to the teacher who believed in me,

So that they’ll know they made a difference in all I do and see.

CDI # 0B64616

Text for a Quote!
562.682.0606

R,

N

LANDSCAPERS ™"

Endorsed broker </
of the HAA

ADVANTAGE

COMMERCIAL INSURANCE PROGRAM

Ruben Arambar

Sales Representative
raranibar@agsod.com
Cell: (661)965-2865
Se habla espaiiol

When I’'m old I'll read the Bible and the
100 Greatest Books,
Alone on my deck with a cup of tea, ignoring

the dirty looks.

When I'm old I'll say I love you, to every friend
and foe,
Because life is so short, it must be said before

MATTESON
I go. Sparking Success

When I'm old I'll assist the less fortunate and offer a helping hand,
And I'll keep my good works a secret, now won’t that be just grand?

And when I'm old I'll say goodbye, it’s been one hell of a ride,
With all of you dear readers, ever at my side.

But wait just one hot minute, 'm just not that young anymore,
I guess that means 'M OLD RIGHT NOW, as [ tally up the score!

So, I won’t wait to do all these noble deeds, creating love from hate,
I'll do them all from this day forward, before it’s all too late.

When I'm old... Mark Matteson - 1.2.23 (65 years young)

Mark Matteson is an inspiring speaker and the author of the interna-
tional bestseller, Freedom from Fear. His company, Sparking Success, is
located in Edmonds, WA. Phone: (206) 697-0454.

In our pursuit of
Quality

we never cut corners.

s

THON SOD

When you want the Best

1-800-532-3489

www.sod.com
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Things I've Learned Along the Wa

Innocence is Priceless

ne Sunday morning, the pastor noticed
liccle Alex standing in the foyer of the
church staring up at a large plaque. It was
covered with names and small American flags
mounted on either side of it. The six-year old
had been staring at the plaque for some time,
- so the pastor walked up, stood beside the
RICH ANGELO little boy, and said quietly, ‘Good morning
Founder Alex.” ‘Good morning Pastor,” he replied, still
Stay Green Inc. focused on the plaque. ‘Pastor, what is this?’
The pastor said, “Well son, it’s a memorial to
all the young men and women who died in the service.’

Soberly, they just stood together, staring at the large plaque. Finally,
litcle Alex’s voice, barely audible and trembling with fear asked,
“Which service, the 8:15 or the 10:30?”

“To get the full value of a joy, you must have somebody to divide it with.”
— Mark T'wain, Writer

Reach Your Target Market - Advertise with Us!
Call John Hernandez at (626) 715-1757

Your Southern California

Sales * Rentals * Parts SEITVICE e

- wri
R e = s

Call: Chris Chadwick at (805) 207-0632

www.coastlineequipment.com

Co ASTLI N E OXNARD SANTA MARIA SYLMAR
1930 E. Lockwood St. 1950 Roemer Place 12435 Foothill Blvd.
Santa Maria, CA 93454 Sylmar, CA 91342

< Oxnard, CA 93036
Equ’pmenf I (805) 485-2106 (805) 922-8329 (818) 890-3353

JOHN DEERE
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Business Advertising

RadiO Adverl‘ising Pros and CONS From an article in allBusiness

Radio is probably not the first thing that comes to mind when

you are thinking of ways to advertise your business. Especially in
these days of social media and Facebook fan pages, radio might seem
old-school. But radio can be an important part of your marketing
strategy.

Three pros of radio advertising

* You can target your advertising to a specific
audience. Different radio stations have dif-
ferent formats, from news/talk to oldies to
rock. Decide who you are trying to reach
and then choose the radio format that
reaches your audience.

* A 30-second ad on radio is often less expen-
sive than a 30-second TV ad and easier to
produce.

* Radio ads can be produced very quickly, unlike television ads.
And unlike magazine print ads, you do not have to wait for the
next issue to come out.

Three cons of radio advertising

* While a reader can cut out your print ad and save it for later use, a
radio ad is very ephemeral, playing over the radio for a minute or
less.

Soil Analysis Service

* National Independent Certified Lab
* Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail
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* Morning and evening commutes are key times when many busi-
nesses want their ads to run, and there are only so many spots to
go around. This can drive up the cost for those choice time slots.

* Radio can often be background noise. You will need to run your
ad more than a few times in order for it to make an impact.

Tips if deciding on radio ads

* Radio ads engage listeners by constructing a
30- or 60-second story, keeping the product or
service being sold at the forefront throughout,
covering all the key points in an efficient and
entertaining way and finishing with a call-to-
action such as a phone number of web address.

¢ Ifyou will be writing the ad yourself, make sure
to use informal language and write the way you
talk. Proper pacing is also important.

* Remember that people listening to your ad are probably doing
something else at the same time, like driving in their cars. For this
reason, repeat key information such as your company name and
the name of the product or service you're selling.

* Let them know the call-to-action is coming (“Have a pen or pencil
handy?”), and then repeat your phone number or web address at
least three times.

CLCAVMEMBER

... Or just get

a decal to

show off your
membership
status

Stand out to potential
clients!

Free CLCA logos and decals
are available for members.

Call (916) 830-2780 to
request decals or download
logos today!

California
!rpci.*:;i:i;g clca.org/logos

~ W Association
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Protecting Your Business

Alleged Unlicensed Contractors Give High Bids in San Diego County Sting

he Contractors State License Board (CSLB) cited unlicensed indi-

viduals in San Diego County who placed bids as high as $20,000
for residential contracting work. Consumers should use this as a
warning and not mistake a high price tag for quality work.

In February, CSLB’s Statewide Investigative Fraud Team (SWIFT)
partnered with the California Department of Insurance and the
San Diego County Sheriff’s Department
and went undercover to catch unlicensed
contractors in Ramona. Of those invited,
11 came to the site and placed high bids
without having the proper license to back
up their workmanship.

The bids ranged from $4,500 for tree
removal to as much as $20,000 for con-
crete —all above the legal $500 threshold
for contracting without a license. In
California, contracting without a license is
a misdemeanor and punishable by a fine of up to $15,000.

A Notice to Appear in criminal court was issued to these individuals
at the sting site while one individual was referred to the San Diego
County District Attorney for misdemeanor prosecution for placing
a construction bid after leaving the property.

All 11 suspects could face additional administrative or criminal
charges for placing illegal advertisements for construction ser-

vices without having the required license. As a reminder, licensed
contractors are required to include their license number on all busi-
ness-related materials (such as advertisements, vehicles, and business
cards).

“Our primary goal in conducting sting
operations is to keep consumers safe
from illegal contracting scams, which is
why we are encouraging them to always
check a license and get at least three
bids on any home improvement proj-
ect,” said David Fogt, CSLB Registrar.
“Another reason is to educate people on
how to get a contractor license so they
don’t face these charges a second time
and can move forward with making an
honest living. Those who want to learn more about getting licensed
should attend one of our virtual licensing workshops offered in both

English and Spanish.”

Three individuals also asked for an excessive down payment ahead
of starting the work. Contractors can only ask for 10% or $1,000,
whichever is less. This is a misdemeanor that could result in charges

Continued on page 15

From an article by Nellie Akalp Founder and CEO of CorpNet.com

You might be surprised what lessons you can learn about
running a business if you're a parent. Here are five valuable
entrepreneurship lessons raising kids helps you learn pretty
quickly.

1. You don’t have to be popular to be an effective
leader

At least a dozen times a day, one of my children is mad at me.
Whatever wrong I've done, I acknowledge that sometimes my
kids don’t agree with my decisions. It’s the same with employees.
And that’s okay. You don’t have to be your kids’ — or your staff’s
— best friend to get the job done. It’s enough to simply make
decisions based on the greater good of the team.

2. A sympathetic ear can go a long way

Simply being there for your kid or your staff member and being
sympathetic when their hurting helps build trust. ’'m not trying
to solve the problem but by simply listening, I show them I care.

3. Be available, but have limits

My kids know I'd do anything for them. But they also know it’s
not a good idea to wake me up in the middle of the night and

Five Entrepreneurship Lessons Learned from Raising Kids

ask me for a favor without good reason. Likewise, I let my clients
know I'd go to the moon and back for them...within limits. I
don’t answer my emails or work phone after hours, on the week-
ends, or on vacation, and I hope my clients respect me for that.

4. Enabling your team is a win-win

At home, I teach my kids how to problem solve. They have their
own responsibilities, and my husband and I encourage them to
figure out how to manage things without running to us for help
every time. At work, I enable my staff to make decisions that

are best for both the customers and the company; I don’t want
them to feel like they have to come to me every time they need
to make a decision.

5. Sometimes you need your space

My husband and I have regular date nights to have a little
breathing room from both the kids and our business (which

we run together). Being an entrepreneur, as well as a parent, is
about balance. You can’t do one thing well if that’s all you focus
on. Taking time for yourself — re-exploring old hobbies, maybe —
can make you more well-rounded in every aspect of your life.
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Cl' Kick Off in Carpinteria Discusses CORE Program

osting CLCA members from throughout the region, the

Channel Islands Kick Off event took place February 28 at All
Around Landscape, a SiteOne company, in Carpinteria. Hosted by
SiteOne, the free event included dinner and featured information
about the California CORE program that provides rebates and dis-
counts toward the purchase of certain electric and battery-powered
landscape equipment. State CLCA President Evan Moffitt — who
happens to be a regional rep for SiteOne — was there to ensure the
program ran smoothly and delivered as promised...which it did.
Members from surrounding chapters were in attendance.

’ | 7 s

SITEONE'’S Eric McGinnis (second from left) gives the technical side of the

CORE discussion as State President Evan Moffitt (left), Milwaukee's Josh
Bishop and CI Past President Kyle Hillendahl look on.

MILWAUKEE TOOL rep Joshua Bishop greets attendees ro his info booth
at All Around Landscape — A SiteOne Company in Carpinteria. Josh and
Jfellow Milwaukee reps are carrying the CORE message throughout the state.

Makita rep Rico Segura, Milwaukee Tool rep Josh Bishop, and
individuals from SiteOne offered details regarding CORE, and
answered attendees’ questions that included which tools and equip-
ment qualify for the program, how long it takes to receive the rebate,
and how long the CORE funds are expected to last, among others.
The consensus was to get you applications in as soon as possible.

The CI board and membership wish to thank the companies and
individuals that made this informative program possible and look
forward to other educational programs of this type in the future.

| . . A B— | il

SFV PRESIDENT Francisco Salazar (second from left) and Past State and

CI President Pete Dufau (third from left) soak in the information from Eric
McGinnis as they finish their tasty dinner.

O’CONNER SALES rep Jim Bowers chats with CI V.P. Legislation
Pete Dufau at the CI Chapter Kick Off event February 24.

P, | —_

like this keeps CI and fellow CLCA members operating head
and shoulders above the rest.

LEARNING AD APPLYING the information being presented at events

LASTING FRIENDSHIPS, renewed or made, is the greatest side benefit
of attending state and chapter events and programs. Pete Dufau and
Francisco Salazar (shown at right) can attest to that.
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~+ Upto 5 or 6 Vear
» No Pre-Payment P

Contactusat (800) 959-3701
visit greenindustryco-op.com/birch or
email financing@greenindustryco-op.com

*Loans made or arranged
pursuanit 10 a California
Finance Lenders Law license,
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CLCA SAN FERNANDO VALLEY CHAPTER
2023 VALLEYSCAPE
ADVERTISING RATES

YEARLY COST FOR 12 ISSUES;
MAY BE PRORATED MONTHLY*

1 FULL PG-Back Cover (Add %” bleed all around) $4,725

1 A FULL PG - Inside (8%2” W x 11” H- add %” bleed) $4,200 :

E (1 1/2 PAGE (Vert.-3 5/8” W x 9 5/8” H) $2,300 !
| 0 1/2 PAGE (Horiz.-7%” W x 4 5/8” H) $2,300
| 0 1/4 PAGE (3 5/8” W x 4 5/8” H) $1,395 1
E (1 1/8 PAGE - Business Card (3 5/8” W x 2” H) $ 450 :

| *Ad fees for partial years are prorated to end of year. To
determine, divide yearly rate by 12 and multiply by number
of months left in year. Ad agencies: Rates are NET.

1 DEADLINE for ads and stories: 15th of the month prior to
| publication.

| Contact John Hernandez, El Dorado Communications, Inc.

1

1

1 Call or email for technical information, questions or details
: (626) 715-1757 » eldoradowriters@gmail.com

CELL: 805-260-5794
FAX: 805-934-2223
VM: 800.417.0202

EMAIL: Ext. 5239
ricksacks@kellogggarden.com

RICK SACKS
Territory Manager

350 W. Sepulveda Blvd.
Carson, CA 90745
800-232-2322
www.KelloggGarden.com

Helping people create beautiful landscapes and gardens. ,_S‘I'ﬂf.'g 1925

LANDSCAPE CONTRACTORS
INSURANCE SERVICES, INC.

Member owned. Service focused.

1835 N. Fine Ave.
Fresno, CA 93727

nbalyasny@Icisinc.com
www.lcisinc.com

NATALIE BALYASNY

ACCOUNT EXECUTIVE,

SOUTHERN CALIFORNIA P (800) 628-8735 Ext. 516
C (818) 426-0521

CA LIC # 0755906 F (800) 440-2378

Specialized Insurance & Business Services for Members of the Green Industry
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Just Takin’ a Moment

Avoiding the Scars of Stinking Thinking

In the awareness of our oneness with our Creator, we all live in the
conscious of infinite potential. It is a blessing that we can open our
minds to new vistas of opportunities and experiences in our daily
life. The challenge is to align our thoughts, feelings, and creativity
with the expanded possibilities and opportunities surrounding each
of us.

How we think results in how and what we expe-
rience. The thinking of the creative, higher and
best thoughts equates to a positive conscious-
ness leading to happiness, joy and prosperity. It
also leads to achieving our heart’s desires. One
can only imagine what might result in thinking
otherwise. Actually, you probably don’t have to
imagine it. If you’re anything like me, you still
carry the scars of “stinking thinking” from times
past. Been there, done that.

We have been given a life of unlimited potential. Each of us has
the ability to release any limiting ideas and embrace our limitless

If you're anything like
me, you still carry

the scars of “stinking
thinking” from times past.
Been there, done that.

co-creator abilities, and their wonderful
effects in all areas of our life. This is all an
inside job, personal and only individu-
ally achieved. The answers and desires are
within.

e
DAVID JUNOD
Sheridan Landscaping,
and the ability to Inc.
understand higher correct thinking to achieve
our desires. Isn’t it wonderful to love life so!

I believe we exude
gratitude to God for
the gifts of wisdom

Love does, always. — Namasté, Dave

“There is no need to run outside for better
seeing. Nor to peer from a window. Rather,
abide at the center of your being. For the more
you leave it, the less you learn. — Lautae

Reach Your Target Market - Advertise with Us!

Call John Hernandez at (626) 715-1757

CSLB San Diego Sting, from Page 12

of up to $5,000, or up to a one-year county jail sentence, or both the
fine and imprisonment.

Three individuals were issued an order to cease all work requir-

ing employees until a workers’ compensation insurance policy is
obtained. CSLB investigators can halt jobsite activity when any
person, with or without a contractor license, does not have workers’
compensation insurance coverage for employees. Failure to comply
with a stop order can result in misdemeanor charges and penalties,
including 60 days in jail and/or up to $10,000 in fines.

Penalties for not carrying workers’ compensation insurance can be
severe. For a first-time offense, suspects could be sentenced to one
year in county jail and/or pay a fine of up to $10,000. They may
also be fined $1,000 per employee on the payroll at that time — up
to $100,000. There are additional penalties if an injured worker files
a workers’ compensation claim, and the employer doesn’t have the
proper insurance. That employee can also file a civil action against
the employer.

For more information, visit CSLB’s website, or connect with us n
Facebook, Twitter, Instagram, and YouTube.

About CSLB: CSLB operates under the umbrella of the Department of
Consumer Affairs and licenses and regulates abour 285,000 contractors
in California.

e
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* A turfgrass alternative changing the industry
* No need to sacrifice lawns to save water on landscape
* Grows low to the ground rarely exceeding |”

* Dark green year round, and if left un-mowed produces
small white flowers May-November

WEST COAST

W TURF

Ask us about
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873
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JOHN DEERE
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COASTLINE
Equipment [/

Long Beach, CA
(562) 272-7400

Bakersfield, CA
(661) 399-3600

Santa Maria, CA
(805) 922-8329

Meridian, ID
(208) 888-3337

McCall, ID
(208) 634-3903

Elko, NV
(775) 777-7070

Santa Ana, CA
(714) 265-5500

Oxnard, CA
(805) 485-2106

Sylmar, CA
(818) 890-3353

Jerome, ID
(208) 324-2900

Las Vegas, NV
(702) 399-2700

OUT HERE. WE'RE ALL IN.

John Deere Compact Construction Equipment
are packed with technology like JD Link to help
maximize productivity and power up your project,
from the factory. Customers can take advantage
of John Deere Skid Steers, Excavators, and even
Compact Track Loaders with Topcon 3D grade
control built-in.

www.coastlineequipment.com
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