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Coming Events

Subject to Change – Check with Chapter Office First

All events through May 31 are canceled. 
June  4   The Board is holding a teleconference meeting 

at 10 a.m. You are invited to attend.  
Call Jan Veis at (818) 772-7233 or  
email sfvclca@gmail.com for the link.

Sept.  18  Channel Islands Chapter and friends Annual 
Fishing Trip, Channel Islands Sportsfishing, 
Oxnard, details TBA

Nov.  CLCA Convention, Hawaii, details TBA
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Reduce Your Risk of Back Injuries
•  Helpful tips for lifting properly at the site 

Submitted by CLCA Insurance Solutions

Construction tasks often require working around heavy 
equipment and being in situations that can cause serious 

injury. Follow these simple guidelines to ensure that you’re lifting 
properly.

Proper Lifting Techniques
• Wear gloves if you are lifting rough equipment.

•  Clear away any potential obstacles before beginning to carry an 
object.

•  Get a good grip and stable footing. Use your hands, not your 
fingers, to grip the load, and position your feet so that one foot 
is next to the load and one is behind it.

•  Get under the load by bending your knees, not your back. 
Bending over at the waist to reach for the object can cause 
serious injury.

• Keep the load close to your body.

•  Never twist your body when you are lifting. Turn your entire 
body by using your feet.

•  Do not lift above the shoulders or below waist level. Size up the 
load before lifting an object, check its weight.

http://www.lcisinc.com
http://www.eldoradocommunicationspublications.info
http://www.arm-i.com
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President’s Message

A Time to Learn

Today is a perfect time to learn. With 
social distancing becoming the norm, 

we are spending more time on our own. 
Learning has many benefits. As you 
learn, your body increases the production 
of myelin which improves the brain’s 
ability to learn better and faster. This will 
help you fight off boredom by keeping 
you engaged and looking forward to new 
information. Now more than ever we 

know life can throw us curve balls that force us to change. With 
increased skills we may be better adapted to change.

Learning webinars have become a staple for me during this time. I 
have taken webinars on a customer relationship management tool 
from Single Ops, tree management tools from ArborNote, 

arboriculture from the Western Chapter of ISA, and Plant Health 
Care from companies like Arborjet and Rainbow TreeCare 
Scientific Advancements. This has been a great way to earn 
CEU’s and gain knowledge by carving out time to learn without 
sacrificing work or family time.

Webinars are cost-effective. They offer all the same information 
you would get in seminars without the high cost of travel time, 
all in the comfort of your own home. I have found that I get the 
best results when I turn off my phone and do not try to multitask 
during the webinars. It’s silly to say, but technology is a double-
edge sword that can help and hinder at the same time.

Our company has set goals for our management employees that 
include learning from webinars. By having everyone in a constant 
state of learning, we are then able to teach one another. This has 
created stronger relationships and a better working environment 
because the entire team is actively trying to improve our business 
with the knowledge we have gained.

The Covid-19 crisis changed many aspects of our work. 
Maintaining a state of learning for you and the other managers 
will give you an ever-increasing supply of tools to pull from your 
toolbox to help your business in a wide variety of ways.

Now go learn, stay safe and stay healthy. – Luis 

LUIS CASAS 
SFV President 

Legacy Tree Care

~KURAPIA~

Ask us about 
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873

• A turfgrass alternative changing the industry

• No need to sacrifice lawns to save water on landscape

• Grows low to the ground rarely exceeding 1”

• Dark green year round, and if left un-mowed produces   
  small white flowers May-November

DRoUght
toleRAnt 

 gRoUnDcoveR
soD

http://westcoastturf.com
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Victory Gardens

Tips for Growing a Victory Garden By Richard Restuccia, Jain Irrigation

During World War II, Americans were asked to plant gardens in 
every available patch of soil. This resulted in 20 million victory 

gardens producing 40% of the nation’s fresh vegetables.

Today’s pandemic, complete with empty shelves at many grocery 
stores, created a new level of interest in home gardening we have 
not seen in years.

Victory Gardens are also known by 
the terms War Gardens or Food 
Gardens for Defense, and were 
planted in the United States, United 
Kingdom, Canada, Australia, and 
Germany during both World Wars 
I and II. They were designed for 
both relieving food pressure and help 
improve morale. The Victory Garden, 
a PBS program about gardening and 
other outdoor activities, first aired 
in 1975. Today you can view past 
shows and learn about landscaping, 
agriculture, nutrition and  
ask questions of expert compliments of PBS at www.pbs.org/
wgbh/victorygarden/

Today many are using the shelter in place as an opportunity to 
improve their homes and outdoor living areas. This includes 
working in gardens. Reports from garden centers, garden tool 
makers, and nurseries suggest business is booming. People 
are hungry to create something beautiful and useful in their 
homes. Gardening during stressful times is excellent therapy and 
rewarding. It is hard to beat the flavors from homegrown vegeta-
bles.

In places like Southern California, where temperatures are perfect 
for growing fruits and vegetables year-round, there is no excuse 
not to try. During World War I, communities like Santa Monica 
reported over 300 lots were planted. People were so enthusiastic to 
plant; they even asked the city for permission to plant in the green 
spaces between the sidewalks and the street. By 1918 there were 
over 5 million war gardens planted in the Los Angeles area.

Many gardeners are going to discover growing vegetables is harder 
than it looks, and while there will be failures, I am betting on the 
American spirit to keep trying to win out. As more urban families 
grow their own food, the garden will become a point of pride for 
many in the neighborhood.

Here are some excellent tips for your Victory Garden:
1. Get a soil test for your garden.*

2. Order seeds online. You may have to make a few phone 
calls too. I know to try to find tomatoes this spring was a 
challenge.

3. Most nurseries are considered essential businesses and are 
open. Be careful about social distance and try early or late 
when crowds are down.

4. Grow what you want to eat.

5. Stagger your planting times, so you don’t get all one vegetable 
at the same time. Space the plantings out by 5-7 days, so you 
get a steady supply.

Victory Gardens provided a substantial boost to food produc-
tion in the past and can certainly 
contribute to food production 
today. In addition to safer, more 
plentiful food, many get mental 
health benefits as well. If this sticks, 
this may increase interest in growing 
more food in urban areas, which are 
often a better choice than some of 
the water-loving plants we see that 
are not edible.

*  Cost of a soil test varies from lab 
to lab and also depends on the 
amount of information requested. 
For most landscapes this will cost 
less than $50. 

A Note from the Author.
I found writing this article an especially enjoyable experience. I’m old 
enough to remember that my parents and all the neighbors still had 
victory gardens when I was a little boy. My friends and I knew which 
neighbors would be angry if we munched on the veggies from their 
gardens and which ones did not care that some children were eating a 
couple of tomatoes and some string beans raw. Some of the older men 
and women would join us and teach us what would be good and what 
wasn’t quite ready for picking. The one heavily emphasized rule was 
don’t eat the rhubarb leaves.

Within a year or two after the Korean war ended most of the vegetable 
gardens were turned into flower gardens or lawn. There was one 
neighbor that shrunk his garden and only grew tomatoes; he went 
from being nice and allowing us to graze in his vegetable patch to 
blasting us with his garden hose if we approached his yard. Having 
him chase us and being sprayed with water from a hose on a hot 
summer day was even more fun than eating his tomatoes. – Richard

RICHARD BARTO
TERRITORY MANAGER

714-279-3171 / rbarto@villagenurseries.com
www.villagenurseries.com
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HUSQVARNA CLCA SUPPORTING DEALERS
Marco’s Hardware & Garden
17734 Saticoy St.
Los Angeles, CA 91335
(818) 705-1804

Simon’s Power Equipment
12117 Vanowen St.
North Hollywood, CA 91605
(818) 982-6131

Aqua-Flo Supply
28317 Kelley Johnson Pkwy
Santa Clarita, CA 91355
(661) 257-0909

Aqua-Flo Supply
8103 Canoga Ave.
Canoga Park, 91304
(818) 665-7380
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CLCA 
MEMBERS  
CAN SAVE  
UP TO 20%.*
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O% APR†
 

FINANCING
UP TO 48 MONTHS 
ASK FOR DETAILS 

For more information, contact  
DENNIS HUGGINS 
Husqvarna Territory Manager
(714) 287-0127
dennis.huggins@husqvarnagroup.com
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Keeping It Cool

The Heat is ON! By Kathleen Domenici, Southland Sod Farms

• Here’s how we “keep it cool” at Southland Sod Farms

Ever stick your hand in a pile of grass clippings the day after they 
were cut? Warm, weren’t they? Give them a couple of days and 

they’ll turn black and get downright steamy. Sod will similarly 
generate heat when stacked on a pallet, especially in the summer. 

Summer is just around the corner. Did you know Marathon™ 
is the ONLY sod on the market that is vacuum cooled prior to 
shipment? Southland is the only sod grower utilizing its own 
vacuum refrigeration system to ensure your sod is fresh. Our state-
of-the-art cooling chamber drops the sod temperature to prevent 
spoilage and increase pallet life. This keeps the sod fresher and 
healthier so it will thrive when establishing itself at your home or 
job site, even during hot weather throughout the summer months.

The sod is placed onto a rail car, which is pushed into the vacuum 
chamber. As the vacuum is drawn down the sod cools evenly 
throughout the pallet. This occurs as water in the soil vaporizes at 
the lower pressure and in so doing removes heat as liquid water is 
converted to vapor. This process reduces the sod pallet tempera-
ture to about 43 degrees in less than 20 minutes. This is just one 
of the many ways Southland Sod Farms goes above and beyond to 
ensure the finest sod available year-round. 

In addition to arriving “cool as a cucumber” Southland Sod Farms 
goes above and beyond to raise the quality bar of our sod:

➧  All of our fields are laser leveled to be perfectly flat prior to each 
planting. As a result, our sod is entirely uniform in thickness and 
moisture at harvest. 

➧  Southland Sod uses different production methods, which result 
in a denser turf.

➧  Marathon™ Sod contains our proprietary, company-developed 
varieties, including one that was ranked #1 in tests by the US 
Department of Agriculture three years running.

➧  We feed our sod with a higher fertilizer rate  
to ensure shipping the healthiest, greenest sod 
upon delivery to your doorstep or jobsite.

➧  Marathon™ Sod is always daylight harvested 
ensuring consistent quality with no substandard 
pieces buried in the stack.

➧  We grow many different varieties: Marathon™, 
Marathon II™, Marathon III™ Ryeblue, 
Pureblue, Greenwave, St. Augustine, and 
Tifgreen.

➧  We produce our own high-quality Marathon 
Seed, Starter Fertilizer, All Season Fertilizer and 
NEW Marathon Natural and Organic Lawn 
Food.

➧  We offer a One-Year Guarantee on all 
Marathon™ Sod varieties.

Family owned and operated for 45 years 
Southland Sod Farm is Southern California’s 
premier wholesale sod grower. All our products 
are available through nurseries, irrigation supply 
warehouses, lawnmower shops and landscape 
contractors. We understand the landscape 

business and do our very best to accommodate your last-minute 
changes. From the time the order is placed to delivery is often 
less than 24 hours. We operate our own fleet of trucks and utilize 
state-of-the-art route optimization software, which allows us 
to deliver on time within two-hour timeframes, which can be 
accessed 24/7 online. This enables busy landscape contractors the 
opportunity to schedule their employees effectively. 

 We offer reliable after-sale support service to you and your clients 
from our two seasoned sales representatives, who are available to 
answer your questions:

➧  John Domenici – 805-431-2825 • Orange County • LA County 
• San Diego County

➧  Norm Lopez – 805-431-2824 • Santa Barbara • Ventura County 
• San Fernando Valley • Riverside County • San Bernardino 
County • parts of Los Angeles

For more information call us at 1-800-532-3489 or visit sod.com 
Subscribe to our YouTube channel https://www.youtube.com/channel/
UCS76pesJCqvpGs1eBH8rTNw 
Like us on Facebook https://www.facebook.com/MarathonSod/ 
Follow us on Instagram https://instagram.com/southlandsodfarms

SOD is placed onto a rail car, which is pushed into the vacuum chamber.  
As the vacuum is drawn down the sod cools evenly throughout the pallet. 
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The Toro Company Gives $500,000 to Global Coronavirus Relief Efforts
• Funds will assist nonprofits worldwide in effort to help those most vulnerable

The Toro Company recently announced that 
it is giving $500,000 to assist families and 

communities worldwide that have been impacted 
by the COVID-19 pandemic. Grant funding from 
the Toro Foundation will span all regions where 
The Toro Company operates, and will focus on 
providing food, health and humanitarian assistance 
to helping people adversely impacted.

“Supporting our customers and communities is an important 
part of our culture and core to who we are as a company,” said 
Rick Olson, chairman and chief executive officer of The Toro 
Company. “Now more than ever, it is critical that we come 
together to respond to the unprecedented challenges posed by 
COVID-19 and to support those most vulnerable in our commu-
nities.”

The contributions include commitments to several global 
nonprofits that are assisting in the relief efforts. This includes the 
American Red Cross and the International Committee of the Red 
Cross, Feeding America, the World Food Program, the United 
Way Worldwide, and United Way organizations in communities 
where The Toro Company’s employees live and work.

An additional element of the global giving effort 
includes a special program for its employees who 
wish to personally give to designated COVID-19 
relief organizations. Under the program, The Toro 
Company will match employee contributions to a 
nonprofit organization of their choice in support 
of relief efforts.

The Toro Company (NYSE: TTC) is a leading worldwide provider 
of innovative solutions for the outdoor environment including turf 
and landscape maintenance, snow and ice management, underground 
utility construction, rental and specialty construction, and irriga-
tion and outdoor lighting solutions. With sales of $3.1 billion in 
fiscal 2019, The Toro Company’s global presence extends to more 
than 125 countries through a family of brands that includes Toro, 
Ditch Witch, Exmark, BOSS Snowplow, Ventrac, American Augers, 
Subsite Electronics, HammerHead, Trencor, Unique Lighting Systems, 
Irritrol, Hayter, Pope, Lawn-Boy and Radius HDD. Through 
constant innovation and caring relationships built on trust and 
integrity, The Toro Company and its family of brands have built a 
legacy of excellence by helping customers care for golf courses, sports 
fields, construction sites, public green spaces, commercial and residen-
tial properties and agricultural operations. For more information, visit 
www.thetorocompany.com.

WC X-MOD DemystifiedStepping Up

18466 Dragonera Drive / Rowland Heights, CA 91748
tel 626.715.1757 / fax 866.591.5093

eldoradowriters@gmail.com

JOHN R. HERNANDEZ
Publisher / CEO

NEW

ADDRESS
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Namaste*

The universe is in alignment…always. I affirm each and every one 
of us is in alignment. NOW is the time to eliminate and discard 

old ideas, concerns and worries, and focus on new ideas and ideals.

Each of us has been formed in complete-
ness from our Creator that I know as God. 
He goes by many names – yet, there is only 
One. There is a resilient nature within all 
humans that began as love does…We have 
worked to make our living environs pleasur-
able, contemplative, enjoyable, peaceful, and 
fulfilling.

Within us individually, and after letting 
go of old thinking and a lot of concerns 
that are going on, we find we all have the 
innate ability to co-create clarity, cleansing, 
and removal of anything unlike what our 
Creator intended for us – collectively and individually. This is a 
little hard to achieve, but it is attainable. It starts with personally 
KNOWING our Creator and KNOWING that He is continually 
working and creating through us.

I affirm that our Creator rejoices in all 
that you are…His chosen. I celebrate 
you, knowing that your life is a celebra-
tion. Namaste. – Dave

*Editor’s Note: The 
spiritual meaning 
of “namaste” occurs 
when a person greets 
another – hands 
together with a slight bow – with the feeling 
that “I am paying obeisance to the soul in the 
other.” Then a ring of spiritual emotion is 
created within him. Namaste is said to create 
vibrations to the one receiving the gesture 
and creates a loop of bliss to pass positive 
energy unto the one receiving the gesture.

(I guess a simple “See ya’ later” just wouldn’t do.) 

Just Takin’ a Moment

DAVID JUNOD 
Sheridan Landscaping, 

Inc.

There is a resilient nature 
within all humans that 
began as love does…We 
have worked to make our 
living environs pleasurable, 
contemplative, enjoyable, 
peaceful, and fulfilling.

Equipment
COASTLINE

www.coastlineequipment.com

Sales • Rentals • Parts • Service Your Southern California
Compact Equipment Dealer

OXNARD
1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SANTA MARIA
1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

SYLMAR
12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353

Call: Chris Chadwick at (805) 207-0632

http://www.coastlineequipment.com
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Reduce Your Risk of Back Injuries,  
continued from Page 3

WC X-MOD DemystifiedSafety First!

Soil Analysis Service
• National Independent Certified Lab

• Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail

• Fast Turnaround • Consulting Services

Analysiwww.gropower.com
909-393-3744 • Fax 909-393-2773 • 15065 Telephone Ave., Chino CA 91710

 plantorders@gtgrowinggrounds.com
twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

Growers of Quality Sod Since 1969

Jeff Tuesburg
Sales Representative
E-mail: jtuesburg@agsod.com
Cell: (661) 965-2865

41120 40th St. East
Palmdale, CA 93552

Phone: (661) 274-9192
Toll Free: (800) 669-4763

Fax: (661) 274-2168

Ruben Aranibar
Sales Representive
E-mail: raranibar@agsod.com
Cell: (661) 965-2865

Reach Your Target Market Reach Your Target Market 
ADVERTISE WITH US!ADVERTISE WITH US!

Call John HernandezCall John Hernandez
(626) 715-1757(626) 715-1757

Between a rock  
and a hard place?
Call the CLCA Legal Hotline! 
Whether you have a contract dispute or another 
rocky situation, CLCA’s Attorney on Retainer is a 
helpful resource to get your questions
answered — one of the many  
benefits of CLCA membership.

MEMBERCLCA

clca.org/benefits

Bill Deeble
Sales Agent
bill.deeble@arm-i.com

Toll Free 1-855-662-2522 (CLCA)
Fax 1-530-662-1710

Decide if you can handle it alone or if you need assistance. As a 
general rule, most men should not lift more than 37 pounds, and 
most women should not lift more than 28 pounds. If a particular 
load is heavier than you can handle, take the following steps:

• Get someone to help.

• Break it down into smaller loads if possible.

•  Use lifts or other equipment as aids. These tools were made for 
heavy lifting.

Lifting as a Team
When others are helping you lift, teamwork is very important. 
If you’re going to be carrying the load to another place at the 
construction site, both of you should coordinate this prior to 
lifting the object. Check the route and clearance. One worker 
needs to be in a position to observe and direct the other. Lifting 
and lowering should be done in unison. Don’t let the load drop 
suddenly without warning your partner.

Get Fit!
People who are in poor physical condition are at greater risk for 
back problems. A conditioning program that includes aerobics, 
weight training and stretching exercises will help you prepare your 
body for the rigors of lifting. If lifting is a regular part of your 
job, you may also want to consider wearing a back belt for added 
support.

http://www.agsod.com
http://www.arm-i.com
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Endorsed broker 
of the HAA

Proud member of CLCA
and an

Text for a Quote!
562.682.0606

http://www.birchfinancial.net


Equipment
COASTLINE

California
Long Beach, CA (562) 242-7400 · Bakersfield, CA (661) 399-3600 · Oxnard, CA (805) 485-2106 ·

Santa Ana, CA (714) 265-5500 · Santa Maria, CA (805) 922-8329 · Sylmar, CA (818) 890-3353
Idaho

 Jerome, ID (208) 324-2900 · McCall, ID (208) 634-3903 · Meridian, ID (208) 888-3337
Nevada

Elko, NV (775) 777-7070 · Las Vegas, NV (702) 399-2700
www.coastlineequipment.com

60 MONTHS*
APR for0%

TAKE DELIVERY OF ANY OF THESE MACHINES BY JUNE 30, 2020
AND RECEIVE 0% FINANCING FOR UP TO 60 MONTHS!

See Coastline Equipment
for Your Compact Equipment Needs

*Offer ends June 30, 2020. Prices and models availability may vary by dealer. Some restrictions apply; other special rates and terms may be available,
so see your dealer for details and other financing options. Available at participating dealers.


