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THE APRIL 27 REGIONAL EDUCATIONAL EVENT discussing water 
restrictions held at Landscape Warehouse – North Hollywood featured 

interesting and informative speakers, a newly-completed spacious 
classroom, and tasty food.  VIPS at the event included Joe and  

José Robles of Landscape Warehouse, presenter Eric Anderson of 
Valley Soils, SFV President Francisco Salazar, and James Margutia  

of Metropolitan Water District.  (See more photos page 5.)

RSVP TODAY!Banquet and Awards CeremonySATURDAY, JUNE 10Monterey Concessions at  Encino Golf Course –See page 2 for details!
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San Fernando Valley Chapter 
of CLCA invites you to the

62nd Annual
Beautification 

Awards
Saturday, June 10, 2023, 6 p.m.

Monterey Concessions 
at Encino Golf Course

16821 Burbank Blvd., Encino 

RSVP to sfvclca@gmail.com
or (818) 772-7233.

$125/per person

www.clcasfv.org
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Coming Events, Contact Numbers & More

Subject to Change – Check with Chapter Office First

WATCH FOR LAST-MINUTE CHANGES DUE TO COVID-19

June  1 Board Meeting via Zoom, 9 a.m.

 10  Beautification Awards Banquet, Monterey 
Concessions at Encino Golf Course. See page 2.

July 27 Estate Planning, Wills TBD

Aug  Money Management TBD

Sep  15  Channel Islands & Friends Fishing Trip,  
Hook’s Sportfishing, Oxnard 6 a.m.

 26  SFV Regional Golf Tournament, Debell Golf Club, 
Burbank. Location and date tentative.

Oct  Auxiliary Auction TBD

Nov  8-11  CLCA Convention, Hyatt Regency Hotel and Spa, 
Monterey, CA

Dec  Holiday Party TBD 

VICE PRESIDENT MEMBERSHIP 
Steven Kinzler 

S K Landscape Design, Inc. 
818-345-0492 office  

818-345-0494 fax 
818-266-3828 cell 

skinzler@sklandscape.com
VICE PRESIDENT PROGRAMS 

Tom Lucas 
Performance Nursery – Somis 

(310) 925-8075   
tom@performancenursery.com

SECRETARY 
Natalie Balyasny 

Landscape Contractors  
Insurance Services, Inc. 

(818) 426-0521 
nbalyasny@lcisinc.com

TREASURER 
Mickey Strauss 

MSM Landscape Services, Inc. 
818-402-4500 

818-361-1788 fax 
 mickey@msmlandscape.net

BOARD OF DIRECTORS

Rich Angelo 
StayGreen, Inc. 
800-741-9150 

rangelo@staygreen.com

Rene Emeterio 
Specialized Landscape 

Management Services Inc. 
805-520-7590 

805-823-5603 cell 
remeterio@slmlandscape.com

Klaus Kumme 
Kumme Landscaping 

818-535-2035 
kkumme@gmail.com

AMO REP 
Juan Mendoza 

Milwaukee Tool 
909-361-7505 

Juan.mendoza@milwaukeetool.com

CHAPTER EXECUTIVE SECRETARY 
Jan Veis 

818-772-7233 
sfvclca@gmail.com

AUXILIARY PRESIDENT 
Cindy Strauss 

818-341-2239 Home 
818-620-3540 Cell 

cindystrauss@hotmail.com

VALLEYSCAPE PUBLISHER 
John Hernandez 
626-715-1757 

18466 Dragonera Drive 
Rowland Heights, CA 91748 
eldoradowriters@gmail.com 

FAX 866-591-5093

ASSOCIATE EDITOR/ 
ART DIRECTOR 
Jerry Robin  

J. Robin & Associates  
Graphic Design 
626-644-4239 

jrobinps2@gmail.com

San Fernando Valley Chapter
2023 Board of Directors

PRESIDENT 
Francisco Salazar 

Groundcare Landscape Company 
888-255-5755 

818-970-7592 cell 
francisco@groundcarelc.com

CHAIRMAN OF THE BOARD 
Luis Casas 

Legacy Tree Care 
818-618-7703 

luiscasas@legacytreecare.net

www.clcasfv.org

WEBSITE AND SOCIAL MEDIA 
Bronwyn Miller 

Eyescapes 
949-466-1222  

eyescapes@yahoo.com

 plantorders@gtgrowinggrounds.com
twitter.com/GreenThumbGG
www.gtgrowinggrounds.com

CLCA thanks our 
partners for their 

support of the 
Trophy Awards.

SAVE $100
Enter by August 8, 2023

clca.org/2023trophyawards

Call for 
Entries!Celebrating Excellence in Landsca

pi
ng

San Fernando Valley Chapter 
of CLCA invites you to the

62nd Annual
Beautification 

Awards
Saturday, June 10, 2023, 6 p.m.

Monterey Concessions 
at Encino Golf Course

16821 Burbank Blvd., Encino 

RSVP to sfvclca@gmail.com
or (818) 772-7233.

$125/per person

www.clcasfv.org



See You in Encino

Hi fellow San Fernando Valley CLCA mem-
bers. First of all, thank you to everyone 

that was able to attend our April 27 educa-
tional event at Landscape Warehouse-North 
Hollywood that discussed the latest water con-
servation issues. Special thanks to our sponsor 
José Robles of Landscape Warehouse and 
speakers James Morgutia from Metropolitan 
Water District and Eric Anderson from Valley 
Soils. The presentations were interesting and 
enlightening, and the food was delicious and 
plentiful.

Now our invitation is going out to all our members and friends 
for our annual Beautification Awards Ceremony which will be on 
Saturday, June 10 at Monterey Concessions at Encino Golf Course. 
If you plan to attend, please RSVP right away. And if you are an 
Associate member and wish to sponsor one of the awards categories, 
we only have a couple of slots open with a limited window so please 
get in touch with us if you are interested.

As always if you are interested in being a more active part of the 
CLCA and would like to volunteer for a committee or an event 
please reach out and we would be happy to discuss how we can make 
it happen. – Francisco
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President’s Message

FRANCISCO 
SALAZAR 

SFV Chapter 
President  

Groundcare 
Landscape Co.

CLCA Convention Set for  
November 8-11 in Monterey
• It’s never too early to save the date
• You may book your room on-line

Plan now to join friends and colleagues in Monterey Nov. 8-11, 
2023. CLCA’s Events Committee is already hard at work prepar-

ing for the 2023 Annual Convention. We’ll connect, learn and grow!

On the agenda: High quality education, plenty of networking, an 
amazing Trophy Awards ceremony and, of course, golf. From the 
dramatic panoramas of the Big Sur coastline to the fairytale cot-
tages of Carmel-by-the-Sea, Monterey is a truly inspired California 
getaway. A visit to the world-renowned Monterey Bay Aquarium 
and a trip through time on historic Cannery Row merely scratch the 
surface of things to do.

Added bonus: Plenty of adorable sea otters.

Our host hotel is the Hyatt Regency Monterey Hotel & Spa. 
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EL DORADO COMMUNICATIONS rep 
Wendy Lopez is greeted once again by Mickey 

Strauss at a CLCA event. Both have become regular 
attendees at chapter functions no matter where  

they are.

FAMILY AFFAIR – Alex Salazar brought his 
two boys to this CLCA event, just like members 
in times past who would make CLCA events a 
family outing. The sad face is from an “awie” 

just before the photo was taken.

BRAGGING RIGHTS – The big marlin 
hanging above the counter at Landscape 

Warehouse-North Hollywood, was caught by Joe 
Robles (foreground) three years ago in Mexico. 

He’s still bragging about it.

DISTANT COUSINS? – Besides sharing an 
interest in CLCA and the landscape industry, 

Wendy W. Lopez shares a family name with Eric 
Watanabe. His last name is her maiden name. 

Related? Perhaps.

SFV VP PROGRAMS Tom Lucas of 
Performance Nursery (right), strikes up a 

conversation at the Regional Education Event 
with fellow nurseryman Chuck Nelson of Devil 

Mountain-Filmore.

TACO CREW, led by Reynaldo Ruvacalba, 
supplied the delicious food, and made sure no one 

left hungry. The folks at Landscape Warehouse 
really know how to treat their friends.

CLCA VIPS – SFV President Francisco 
Salazar and Past State and SFV President Eric 
Watanabe, could almost have a board meeting 
with State Secretary-Treasurer Alex Salazar, 

Francisco’s brother.

VALLEY SOILS rep Eric Anderson, the 
second speaker, approached the subject of water 
restrictions from another perspective, touching 

on politics, finances, and the benefit of weather-
based controllers.

BACK TO SCHOOL – The spacious classroom 
at Landscape Warehouse-North Hollywood drew 

members and friends who came from four different 
CLCA chapters to learn all about changing water 

regulations.

MWD rep James Margutia addresses attendees at 
the April 27 Regional Education Event dealing 

with the changing water restrictions. The event was 
held at Landscape Warehouse-North Hollywood.

PAST STATE & SFV PRESIDENT, and 
current SFV Treasurer Mickey Strauss, enjoys a 
Kodak moment at the educational event with 
Devil Mountain – Filmore rep Chuck Nelson 

and wife Teresa.

EVENT SPONSOR José Robles Landscape 
Warehouse owner (left) and son Joe (right), 
thank Valley Soils rep Eric Anderson for his 

interesting and informative presentation and 
insight.

Water Restrictions Discussed at April 27 Regional Education EventWater Restrictions Discussed at April 27 Regional Education Event
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JOSÉ ROBLES 
Owner 

Landscape Warehouse

Supplier’s Corner

A.I. and Irrigation…a Good Match

Artificial Intelligence is a hot topic lately, 
with people worried that it’s taking over 

our lives. Just imagine, it has only been a 
few decades since an IBM computer the size 
of a small house was technology’s crowning 
achievement. Today, that cell phone you’re 
glued to has 10 times the power and infinitely 
more capabilities than that old IBM dinosaur.

I’m not worried about A.I. In fact, I think it is a good thing, espe-
cially for our landscape industry. Take the field of irrigation, for 
example, which is experiencing massive technological growth. 
Mechanical timers that were about as capable and complex as an old 
rotary telephone, have given way to today’s space age multi-phase 
weather-based irrigation systems that can be run from your laptop 
or cell phone. Today’s generation of landscapers has access to won-
ders of irrigation technology, considered impossible a few years ago. 
And these advances keep on coming.

But there is one thing these A.I. irrigation marvels cannot do…
THEY CAN’T INSTALL THEMSELVES! That’s where we come 
in. Landscape Warehouse professionals and consultants will train 
you to take advantage of these technologies in our “Principals of 
Irrigation & Hydraulics” class Wednesday, May 31, 6 p.m. in the 

classroom of our North Hollywood store, located at 11311 Hartland 
Street. Once you learn the proper way to install and operate the 
latest irrigation systems, you will be light years ahead of the compe-
tition and able to charge more for your work. And fees paid by your 
clients for your next-level professional services will be offset by their 
lower water bills. This class will also help you avoid fines for water-
ing sidewalks and streets caused by improper irrigation installation.

Our Irrigation class is part of a series of classes we will be featuring 
throughout the year. Here are just a few of them.

PRINCIPLES OF IRRIGATION & HYDRAULICS – How to 
install sprinklers, rotors, and drip irrigation. Wed., May 31, 6 p.m. 
Presented by Rivulis.

BATTERY-OPERATED / ELECTRIC EQUIPMENT – How to 
use it, and how to get the CORE Program (The Clean Off-Road 
Equipment Voucher Incentive Project) and other programs to pay 
for it. DEMO DAYS to be announced.

CERTIFICATION – Get certified in various aspects of the land-
scape industry. Coming soon.

AND MORE! See our growing list of classes next issue or at www-
landscapewarehouse.net.

Looking forward to seeing you at our next class. – José 

   

INSTRUCTOR for the April 19 and May 31 
“Principles of Irrigation & Hydraulics” classes at 
Landscape Warehouse-North Hollywood, is Omar 
Alcantara of Rivulis, a veteran of the landscape 

industry.

 COMMUNICATIONS – Juan Gutierrez – 
who runs the raffles, promotes special events and 
CLCA whenever he can – and Natasha Castro, 
who manages the company graphics, website, 
and social media are great communicators.

WELCOME COMMITTEE members at the 
April 19 class session are Lizeth Ramirez, Eda 

Pano, and Joe Robles. They made sure attendees 
received literature, refreshments, and a tasty 

pizza dinner.

EAGER LEARNERS at the spring educational 
kickoff, listen intently for ways to improve their 

irrigation savvy, and quite possibly improve their 
bottom line as well.

KNOWLEDGEABLE TEAM – Instructor 
Omar Alcantara, Landscape Warehouse owner 

José Robles (who has taught this class before), and 
Joe Robles with his new degree in business, bring 

a wealth of knowledge to the class.

LANDSCAPE WAREHOUSE–NORTH 
HOLLYWOOD now offers a series of valuable 
classes taught in its spacious classroom, along with 
selling “Everything you need for your next award-

winning landscape.”

Irrigation & Hydraulics Class at Landscape Warehouse – North Hollywood Irrigation & Hydraulics Class at Landscape Warehouse – North Hollywood 
•April 19 Class Will be Repeated May 31 – Sign up Today!•April 19 Class Will be Repeated May 31 – Sign up Today!
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Best Hiring Practices

Hiring for Potential  
From an article in allBusiness by Don Shapiro, President of First Concepts Consultants

Business leaders want to see their employees grow and succeed. 
And this is why leaders look to hire people who have a potential 

which they know they can develop. They prefer this type of job 
candidate over the plug and play model. When we put more of our 
focus on an applicant’s potential, an amazing thing occurs. We start 
hiring different people, and many of those people end up sticking 
around longer and doing a great job.

How to assess the potential of your 
next hire
According to the Leadership IQ study, 89% 
of employee failures were not due to lack 
of skills or knowledge but were due to the 
employee’s inability to accept feedback, lack 
of emotional intelligence, lack of motivation, 
personality issues, and poor fit with the com-
pany culture. These qualities can’t be learned 
through training, school, or experience. They 
are about who the applicant is on the inside. What makes them tick? 
What is their “why”?

Hire for potential: Key interview questions to ask
You might not find all of these qualities in an applicant, so there is 
some judgment involved here. But the fewer of these “potentials” 
that they have, the stronger the likelihood the applicant won’t last as 
an employee. When you find an individual with these seven quali-
ties, you’ve eliminated 89% of the reason employees don’t work out.

1.  Wants to learn and grow to become more than they are 
today

An applicant displaying a willingness and desire to learn goes a 
long way toward turning a new hire into a productive long-term 
employee.

Interview questions:
 •  What would you like to learn more 

about that would help you in your 
career?

 •  Do you do anything outside of work 
to advance your skills and knowledge?

2.  Can accept feedback and coaching
While applicants will tell you what tasks they 
did in their last job and what they accom-
plished, they usually don’t bring up how they 
handled feedback and coaching.

Interview questions:
 •  What is the best feedback you have ever received from a boss 

and how did you utilize that feedback?
 •  What’s the best advice you’ve ever received from your boss?

Continued on page 11
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Things I’ve Learned Along the Way

The Choice

Attitude is the most important choice any of 
us will make. We made it yesterday and we 

get another choice to make today. And then 
again tomorrow.

The choice to participate.

To be optimistic.

To intentionally bring out the best in other 
people.

We make the choice to inquire, to be curious, 
to challenge the status quo.

To give people the benefit of the doubt.

To find hope instead of fear in the face of uncertainty.

Of course, these are attitudes. What else could they be? And of 
course, they are a choice. No one does these things to us. We choose 
them and do the work (and find the benefits) that come with them.

RICH ANGELO 
Founder  

Stay Green Inc.

CARB Seeks Participants for Landscaper Workgroup
The California Air Resources Board (CARB) is creating a Landscaper 
Workgroup to provide an opportunity for landscapers and California 
Air Resources Board (CARB) staff to discuss topics like:
• Rules for landscape equipment
• Incentive funding for 

electric landscape 
equipment

• Experiences with electric 
landscape equipment

• Landscapers’ questions
• Ensuring landscapers are 

informed of changes and opportunities

The workgroup will consist of 12 landscapers and is set to meet 
virtually four times per year.

If interested, email landscaper@arb.ca.gov. Include your business 
size and describe your experience with electric landscape equipment 
and equipment incentives. You may also nominate a potential 
panelist.

Join the Smart Gardening Program for a free, live stream  
webinar on new laws affecting Gardeners and Landscapers.  
Learn to navigate Senate Bill 1383 and Assembly Bill 1346.

SB 1383 requires that landscape debris no longer be landfilled but 
be beneficially reused onsite or taken to a mulching or composting 
facility. AB 1346 goes into effect in 2024 and outlaws the sale and 
use of small gas-powered equipment.

MAY 23, 2023 
11 A.M.

Register at https://bit.ly/May23SmartGardening

Register using this QR code!

ADVERTISE WITH US!ADVERTISE WITH US!
Call John HernandezCall John Hernandez

(626) 715-1757(626) 715-1757

mailto: landscaper@arb.ca.gov


West Coast Turf Launches “Ready Play Grass®”
• Sod Grown on Plastic is Available for Instant Use

West Coast Turf is introducing their new line of Ready Play 
Grass® natural grass sod grown on plastic for instant use. “We 

have been growing sod on plastic for several years,” said West Coast 
Turf ’s Arizona operations general manager, Jay Danek. “We are 
confident in the product we’ve 
developed over that time and 
wanted to bring Ready Play Grass 
to a bigger market. There is a need 
for a grass surface that can be used 
right away,” he said.

“The reason its grown on plastic 
is for the strength of the plant 
itself,” Danek explained. “Similar 
to when you buy a plant at a nurs-
ery where the roots are bound in 
a ball since they can’t go through 
the plastic. It makes the strength 
of the sod three to four times 
of what a normal sod field is by 
becoming root-bound. The intertwining roots develop a tight mat 
of rhizomes to firm up the surface, giving it a study base of strength. 
It weighs about 18 pounds per square foot and can be grown up 
to two inches thick. After the sod is put down, it is not going any-
where,” he remarked.

“You can play on it instantly. Because we don’t cut the roots, there 
is no shock factor to the grass and it is able to start rooting immedi-
ately – although it doesn’t have to be rooted for use,” he noted.

“We start off with a sod product that has been through its growing 
cycle of anywhere from 8 to 12 months,” continued Danek. “And 
then another 6 to 15 months growing on the plastic. We grow it 
with sod strength and weight in mind so there is no movement. Our 

proprietary harvest technique 
allows for sharp and tight seams so 
the rolls mesh together perfectly,” 
he concluded.

Ready Play Grass is ideal for 
sports fields, golf course tees and 
driving ranges, and on top of arti-
ficial turf fields when a temporary 
natural grass field is required.

About West Coast Turf
West Coast Turf is a full-service 
sod company providing natural 
grass, field resurfacing, stoloniza-
tion and hydroseeding services. 

Their main office is in Palm Desert, CA, and have additional offices 
in Scottsdale, AZ; Livingston, CA; Patterson, CA; Winchester, CA; 
and San Marcos, CA. West Coast Turf grows more than 30 varieties 
of grass and is the West’s largest grower of drought tolerant warm 
season turfgrasses.
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Turf Care

Continued on page 15

CDI # 0B64616

COMMERCIAL INSURANCE PROGRAM

Endorsed broker 
of the HAA

Proud member of CLCA
and an

Text for a Quote!
562.682.0606

Find civilized solutions
Up against a challenge? Clashing with a client?

Whether you have a contract dispute or other 
questions, CLCA’s Attorney on Retainer can give you 
answers and advice on your next move. 

clca.org/attorney

http://clca.org/upsell-water-management
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Equipment
COASTLINE

www.coastlineequipment.com

Sales • Rentals • Parts • Service Your Southern California
Compact Equipment Dealer

OXNARD
1930 E. Lockwood St.
Oxnard, CA 93036
(805) 485-2106

SANTA MARIA
1950 Roemer Place
Santa Maria, CA 93454
(805) 922-8329

SYLMAR
12435 Foothill Blvd.
Sylmar, CA 91342
(818) 890-3353

Call: Chris Chadwick at (805) 207-0632

Consumer Fraud

 

Name #1________________________________________ Company ___________________________________
Phone__________________________________________ Email _____________________________________ 
Name #2________________________________________ No. of Angler(s) @ $125 ______               $________ 
Name #3________________________________________ Sponsorship @ $250                     $________ 
Name #4________________________________________ TOTAL Enclosed:                    $________ 
IF PAYING BY CREDIT CARD:

Name on card_____________________________________________________ Signature____________________________________________________

Card #___________________________________________________________ Exp. Date___________ Sec Code_____________

Billing Address (addr, city, state, zip)______________________________________________________________________________________________________

Send completed form and check (made payable to California Landscape Contractors Association – Please write  
“Channel Islands Fishing Trip” in the Memo line) to: John R. Hernandez, CLCA Channel Islands Chapter Treasurer

18466 Dragonera Drive, Rowland Heights, CA 91748. For more information: (626) 715-1757

Name ____________________________________  Company ____________________________________ 

Phone __________________________________  Email _________________________________________

$125.00 x _____ Angler(s)

Total Enclosed: __________

Send completed form and check (made payable to California Landscape Contractors Association) to:
John R. Hernandez, CLCA Channel Islands Chapter Treasurer 

18466 Dragonera Drive, Rowland Heights, CA 91748

 

SAVE THE DATE!
9th Annual CLCA 

Channel Islands Chapter

Friday, September 15, 2023
5 a.m. to 4 p.m.

Thanks to our 2022 Sponsors
Now is your chance to be a 2023 Sponsor!

For information on  
2023 SPONSORSHIP OPPORTUNITIES AND BENEFITS:  

Contact John R. Hernandez
CLCA Channel Islands Treasurer

eldoradowriters@gmail.com or (626) 715-1757

SK LANDSCAPE  
DESIGN, INC.

Hook’s Sportfishing
3550 Harbor Blvd. #115, Oxnard, CA 93035

(805) 382-6233

http://www.coastlineequipment.com
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Best Hiring Practices

Hiring for Potential from Page 7

Soil Analysis Service
• National Independent Certified Lab

• Analysis Recommendations with Graphics
Reports can be send via email or U.S. Mail

• Fast Turnaround • Consulting Services

Analysiwww.gropower.com

909-393-3744 • Fax 909-393-2773 • 15065 Telephone Ave., Chino CA 91710
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Send completed form and check (made payable to California Landscape Contractors Association – Please write  
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18466 Dragonera Drive, Rowland Heights, CA 91748. For more information: (626) 715-1757
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Phone __________________________________  Email _________________________________________
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Send completed form and check (made payable to California Landscape Contractors Association) to:
John R. Hernandez, CLCA Channel Islands Chapter Treasurer 

18466 Dragonera Drive, Rowland Heights, CA 91748

 

SAVE THE DATE!
9th Annual CLCA 

Channel Islands Chapter 3.  Motivated to produce results and wants to prove what 
they can do

Look for applicants who have something to prove. These individuals 
often will excel at their job to show what they can do.

Interview question:
 •  How do you view your entire career path and how would you 

like to change it in the future?
4. Is open to change and enjoys new experiences
Business success is all about change, and that’s even more true in 
smaller businesses. You want to hire people who can and are willing 
to change when business challenges make it necessary.

Interview questions:
 •  Did you ever experience a major change at a place where you 

previously worked and how did it affect your job?
 •  Do you look for ways to improve your job?

5. Has good emotional intelligence and is a team player
You want employees who work well with other employees. That 
means they need to have some level of empathy and understanding 
where others are coming from, as well as respect individual differ-
ences. They also should be willing to help their coworkers and not 
blame others when negative things happen.

Interview questions:
 •  Share a situation where there was a conflict between you and 

others at work. What happened?
 •  How did the conflict get resolved?

6.  Fits in with the company culture, social dynamics, and 
the way things are done

Every company has its own culture, which is a form of peer pressure, 
where there is common knowledge between employees about the 
way things are done and how people deal with each other. Know 
what type of culture your firm has and judge if an applicant would 
fit in or not.

Interview question:
 •  Please describe any peer pressure you may have experienced in 

past jobs and how it felt.

7.  Is a problem-solver who is motivated to find a way to 
make things work

At some point, every job will encounter a problem. These problems 
can hurt service, quality, productivity, and more. You want to hire 
employees who can find ways to overcome and solve problems.

Interview questions:
 •  Describe a problem to the applicant and follow up with ques-

tions on how they would handle it.
 •  Who would you involve to help you?

Final key to successful hiring
Managers hire the past. Leaders hire potential.

   

moc.dosga@zelaznogj 
zelaznoG nauJ :tcatnoC 

2993-018 )902( 

.dR drauG 05721 
24259 AC ,idoL 
6208-333 )902( :enohP 
4368-333 )902( :xaF 

  GGrroowweerrss  ooff  QQuuaalliittyy  SSoodd  SSiinnccee  119966999691 ecniS doS ytilauQ fo sreworG   GGrroowweerrss  ooff  QQuuaalliittyy  SSoodd  SSiinnccee  119966999691 ecniS doS ytilauQ fo sreworG 
 Hablamos Español en la oficina!

Ruben Aranibar
Sales Representative
raranibar@agsod.com
Cell: (661) 965-2865
Se habla español

41120 40th St. East
Palmdale, CA 93552

Phone: (661) 274-9192
Toll-Free: (800) 669-4763

Fax: (661) 274-2168 

Surprises Incoming for  
CLCA 2023 Convention
• Join friends and colleagues in Monterey  

November 8-11

What surprises are in store for CLCA’s Annual Convention? 
From CLCA’s 2022 Convention in Palm Desert, the 

Delta Bluegrass crew – Savannah Treloar (Yosemite Chapter 
President-Elect), Karina Arreola and Julia Zuckerman – point 
out the obvious: The Maestros on CLCA’s Events Committee 
know how to present a five-star event!



12   May 2023   SFV CLCA Valleyscape

Business 101

When Should a Family Business Set up a Family Council?  
From articles by Jonathan Goldhill, the Goldhill Group

A family business should consider setting up 
a family council when there are multiple 

family members involved in the business, 
and when the family wants to address issues 
related to 
the family’s 
involvement 
in the busi-
ness. Here 

are some factors to consider:

1.  Family dynamics: If there 
are multiple family members 
involved in the business, a 
family council can help manage 
relationships and resolve con-
flicts.

2.  Communication: A family council can help ensure that family 
members are informed and involved in the business’s decisions 
and activities.

3.  Succession planning: A family council can help with succession 
planning and ensure that the family’s values and goals are aligned 
with the business’s vision.

4.  Governance: A family council can provide a forum for discussing 
and deciding on family governance issues, such as how the family 
will be involved in the business and how decisions will be made.

5.  Education and development: 
A family council can provide 
opportunities for family mem-
bers to learn about the business, 
its history, and its values.

Here are some steps you can follow 
to establish a family council:

1.  Start by discussing the idea 
of a family council with all 
members of the family. It’s 
important to get everyone on 
board with the idea before 
moving forward.

2.  Define the purpose and goals of the family council. This could 
include things like improving communication, resolving con-
flicts, and making decisions together as a family.

3.  Set up a regular meeting time and place for the family council. 
This could be once a month or more frequently, depending on 
your family’s needs.

4.  Determine who will be part of the family council. This could 
include parents, children, grandparents, and other extended 
family members who are important to your family.

5.  Create an agenda for each meeting.  An agenda that includes 
items for discussion and any decisions that need to be made.

6.  Encourage everyone to participate. Let them know their 
thoughts and ideas are always welcome during the meetings.

7.  Establish ground rules for the family council. These include 
respecting each other’s opinions, listening without interrupting, 
and keeping discussions confidential.

8.  Keep minutes of each meeting. The minutes should track deci-
sions made and progress towards the goals of the family council.

In summary, a family business should consider setting up a family 
council when there are multiple family members involved in the 
business, and the family wants to address issues related to the fam-
ily’s involvement in the business. The council can help manage 
relationships and conflicts, ensure communication and involve-
ment, assist with succession planning, govern family involvement in 
the business, and provide education and development opportunities.

Jonathan Goldhill has been coaching business owners, leaders and their 
teams in the landscape industry to increase profitability, productivity, and 
performance since 2005. Contact him at info@thegoldhillgroup.com.

  

JONATHAN 
GOLDHILL 

The Goldhill Group
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SoCal Faces Major Colorado River Water Cut Under Federal Proposal 
Submitted by Mickey Strauss, SFV Treasurer/Legislation Chair

Southern California and the state as a whole could see dramatic 
reductions in allocations of Colorado River water under propos-

als recently released by the federal government aimed at protecting 
a system that provides water to 40 million people in multiple states 
along with critical agricultural irrigation. The river also provides 
hydroelectric power to millions of customers, generated by dams at 
Lake Mead and Lake Powell.

But years of drought have threatened 
the viability of the river. The draft envi-
ronmental report by the federal Bureau 
of Reclamation offered a trio of alterna-
tives – one being maintenance of the 
status quo and the others altering the 
way Colorado River water is doled out 
to various states and other customers.

One of those alternatives would effec-
tively call for an equal distribution 
of the river water among California, 
Arizona and Nevada. Such a move 
would hit California particularly hard, 
since it currently receives the largest 
allocation of water from the river.

The other alternative would divvy up river water based on water 
rights priorities, which would be less dramatic for California but 
would severely limit water supplies for Arizona and Nevada.

“Recognizing the severity of the worsening drought, the Biden-
Harris administration is bringing every tool and every resource to 
bear through the President’s Investing in America agenda to protect 
the stability and sustainability of the Colorado River System now 
and into the future,” Deputy Interior Secretary Tommy Beaudreau 
said in a statement.

Adel Hagekhalil, general manager of the Metropolitan Water 
District of Southern California, which manages water deliveries for 
agencies that serve 19 million residents, said neither of the proposals 
is ideal.

“Both include significant supply cuts that would hurt Metropolitan 
and our partners across the basin,” Hagekhalil said in a statement.

“There is a better way to manage the river. Working together, we 
must develop equitable, realistic solutions that reduce reliance on 
the river by increasing water efficiency across agricultural and urban 
communities, developing new alternative supplies, and reframing 
the way we manage water as a basin. Fortunately, this wet winter has 
provided us some space to develop those solutions.”

The region’s wet winter has temporarily eased drought conditions, 
but the federal analysis is based on the likelihood of a return to 
extended dry conditions such as those that occurred in recent years, 
resulting in unprecedented declines in Lake Mead and Lake Powell.

Such a likelihood precipitated the report, highlighting the need to 

come up with short- and long-term solutions for the river.

“Drought conditions in the Colorado River Basin have been two 
decades in the making,” Bureau of Reclamation Commissioner 
Camille Calimlim Touton said in a statement. “To meet this 
moment, we must continue to work together, through a commit-
ment to protecting the river, leading with science and a shared 
understanding that unprecedented conditions require new solu-

tions.”

The draft report will be open for public 
comment for 45 days, with a final 
decision anticipated by summer. But 
negotiations among all stakeholders is 
expected to continue while the propos-
als undergo public review.”

“While this winter has provided a 
temporary lifeline, by no means can it 
lull us into complacency,” Hagekhalil 
said. “Today’s release of the draft SEIS 
is a powerful indication of what could 
come if we don’t reach a consensus. We 
must keep working to develop a con-

sensus short-term plan, while also collaborating to build long-term 
solutions that will ensure the river’s lasting sustainability.” – City 
News Service

    

Water Rights

18466 Dragonera Drive / Rowland Heights, CA 91748
tel 626.715.1757 / fax 866.591.5093

eldoradowriters@gmail.com

JOHN R. HERNANDEZ
Publisher / CEO

LAKE POWELL

http://www.eldoradocommunicationspublications.info
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West Coast Turf clients 
include:
• Los Angeles Dodgers, 

Los Angeles Angels of 
Anaheim, Oakland A’s, and 
San Francisco Giants in 
Major League Baseball.

• San Francisco 49ers of the 
National Football League.

• The National Football 
League for nine Super 
Bowls.

• The San Jose Earthquakes, 
LA Galaxy, LAFC and 
Phoenix Rising FC soccer 
clubs.

• The Los Angeles Coliseum, Stanford Stadium and Sun Devil 
Stadium college football fields.

• The Riviera, Pebble Beach Golf Links, Torrey Pines, Valley Club 
of Montecito, Quarry at La Quinta, Vintage Club, Lahontan, The 
Estancia Club, TPC Scottsdale, and The Summit Club golf clubs.

For more information about West Coast Turf, visit  
www.westcoastturf.com. To join social media conversation,  
visit West Coast Turf on Facebook, Instagram, and Twitter  

@WestCoastTurf.
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Abundant Living

Sometimes I think about the way of my wonder and the wonder 
of my way while being aware of my life’s journey. Each one of us 

probably has these moments, yet – in our own way. I believe that we 
all stand centered in knowing that there is an omnipotent, omni-
scient, and omnipresent Source behind everything seen and unseen. 
I also know that realizing this Presence is our Creator – and that He 
inhabits every fiber of our being – is the key to the 
Abundant Life God has created us to have.

Every person is a channel through which this spiri-
tual substance expresses itself. We all express the 
wonderful ability to co-create as our Creator’s gift 
to us. Just look at those around you. You can see 
the gifts given and the passion in their creative faces 
as they share their heart, joy, and lovingkindness in 
the things they create for their clients and relation-
ships they share with one another.

When you have a day full of wonder, one when 
you are able to see the flowers turn to the sun in the 
morning – especially after a rain – you are enjoying 
God’s abundant life. In a quiet time of morning 
meditation and prayer…surrounded by your landscaping…you can 
“hear the trees talking.” I’m serious. Try it for yourself. And, no, I’m 
not smoking the stuff!

Isn’t it fantastic to be in a creative field as 
landscape contractors, and with all the 
associated fields that compliment us? And 
to recognize there is that substance within 
each one of us that gets our juices flow-
ing creatively? I have discovered that the 

older I get, the more I love 
the varied expressions of 
humanity God gives us to 
explore.

Maria and I have developed the greatest friendships 
over these many years…and enjoy thinking about 
them as we ponder the way or our wonder and the 
wonder of our ways. Love does, always. – Namasté, 
Dave

“I release limiting expectations and live in abundant 
expectations.”  – S. Moeller

“God enters by a private door into each individual.” 
 – Emerson

“I have come that you might have life, and have it more 
abundantly.” – John 10:10

   

Just Takin’ a Moment

DAVID JUNOD 
Sheridan Landscaping, 

Inc.

West Coast Turf “Ready Play Grass®” from Page 9

Isn’t it fantastic 
to be in a creative 
field as landscape 
contractors, 
and with all the 
associated fields that 
compliment us? 

~KURAPIA~

Ask us about 
other water saving
turfgrasses, too!

westcoastturf.com
888/893-8873

• A turfgrass alternative changing the industry

• No need to sacrifice lawns to save water on landscape

• Grows low to the ground rarely exceeding 1”

• Dark green year round, and if left un-mowed produces   
  small white flowers May-November

DRoUght
toleRAnt 

 gRoUnDcoveR
soD

http://westcoastturf.com


COMPACT MACHINES.
WITH FULL-SIZE IMPACT.

Equipment
COASTLINE

www.coastlineequipment.com

John Deere Compact Construction Equipment 
are packed with technology like JD Link to help
maximize productivity and power up your project, 
from the factory. Customers can take advantage 
of John Deere Skid Steers, Excavators, and even
Compact Track Loaders with Topcon 3D grade 
control built-in. 

OUT HERE. WE’RE ALL IN.Long Beach, CA
(562) 272-7400

Santa Ana, CA
(714) 265-5500

Oxnard, CA
(805) 485-2106

Sylmar, CA
(818) 890-3353

Jerome, ID
(208) 324-2900 

Las Vegas, NV
(702) 399-2700

Bakersfield, CA
(661) 399-3600

Santa Maria, CA
(805) 922-8329

Meridian, ID
(208) 888-3337

McCall, ID
(208) 634-3903

Elko, NV
(775) 777-7070

John Deere 333G Smartgrade

Need Financing? 
Get Approved from

your phone.
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